
EXPOSITORY WRITING 

Consumer Culture* 

21W.730 - Section 3 

Fall 2002 

“The world is too much with us. Late and soon, 

Getting and spending, we lay waste our powers. 

Nothing we see in Nature that is ours. 

We have given our hearts away, a sordid boon.” 


--William Wordsworth 1802-03 

“When the going gets tough, the tough go shopping.” 
--T-shirt saying, 1980s 

Introduction 
What is the good life, and can you shop there? Would you want that life if you couldn’t? 
Has shopping replaced working as the activity that gives the most meaning to our lives? 
The theme for this Expository Writing class is Consumer Culture. The class will explore 
what it means to belong to a consumer society—to think of ourselves, as Douglas 
Rushkoff puts it, less as citizens than as consumers. Readings will serve both as 
examples of effective writing techniques and as springboards for discussion. We’ll read 
essays that explore a variety of cultural meanings of shopping and that analyze the way 
advertising works. We will also read essays that critique consumer culture from several 
perspectives, including those of psychology, gender, art, environmentalism and ethics. 
Readings and essay assignments will invite you to reflect on personal, familial and 
cultural meanings of shopping; to analyze advertisements; and to join in conversation 
with critics of consumer culture and offer your own critiques. 

The primary work of this class is to develop your skills in writing and speaking 
clearly and effectively, and to help you become aware of your own purposes as writers 
and aware of the audience(s) you are writing for. You will write four essays on themes 
relating to consumer culture for a minimum total of 20-22 pages, and give considerable 
attention to revision. In homework and class discussions, you’ll look at the way 
accomplished writers engage readers and shape the parts of their essays into a 
satisfying whole; you’ll also enter into conversation with the writers about their ideas. To 
help you become better readers—not only of others students’ writing, but also of your 
own—you’ll review peers’ writing in workshops. A brief (8 p.) investigative essay will give 
you the opportunity to research an aspect of consumer culture that especially interests 
you. You’ll also give a brief oral presentation on the topic you investigate. 

This class may include a service learning component, in conjunction with Essay 
II. (See handout.) 

Texts 

Required: Course packet, available at the MIT Copy Center


A Pocket Style Manual. Edited by Diana Hacker, Beford/St. Martin’s 
A good college dictionary (not a pocket dictionary!) 

Supplemental readings may be provided as handouts and via Reserved Readings. A $5 
fee will be charged to cover photocopying of course materials. 

Course policies
Attendance: This class is structured as a seminar/workshop. Therefore, attendance is 
important. Your responsibility in the class is not only to be a writer, but also to read and 
respond to classmates’ work and to participate in discussions. If you miss more than two 
classes for any reason, you risk getting a lower grade. With five unexcused absences 
you will be withdrawn from the class. It is your responsibility to let me know why you are 
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absent and to keep up with assignments when you do miss class. Lateness is 
discourteous to your classmates and to your professor. Your grade for class participation 
will suffer if you are habitually late. 

Deadlines: To participate in class discussions, you must read assignments on time. It is 
also imperative that you bring a draft to class on workshop days and be prepared for oral 
presentations. Deadlines for revisions will be more flexible; I’ll announce them as we go. 
All work must be handed in before Class #19. 

Conferences: You are required to have one conference with me, but I encourage more. 
Bring specific questions about your writing, such as how to make an introduction more 
vivid or how to enrich the ideas in your essay. You are also welcome to use conference 
time to continue discussions begun in class or try out ideas sparked by your reading. 

Evaluation: I’ll give you evaluative comments on all essay drafts, and √ , √+ or √- for 
homework and oral presentations. You will receive a grade at the end of the term for all 
of your work, which is to be handed in to me in a portfolio. The quality of your writing will 
be the primary criterion for your semester grade. I’ll also take into consideration effort 
and improvement, especially as demonstrated by revision; homework, and class 
participation, including your participation in workshops. Receiving a grade of B or
better in 21 W. 730 (or in 731 or 732) means that you pass Phase I of the Writing
Requirement. (Note: Phase I and Phase II requirements apply only to students who 
matriculated before Summer 2001.) A grade of C or better satisfies the 
Communication intensive requirement for students who have matriculated since 
the summer of 2001. If your work appears to be below a B-, I will let you know, and we 
will discuss strategies for improvement: for example, I may ask you to visit the Writing 
Center. All required work must be completed satisfactorily for you to receive a passing 
grade for the course. 

Plagiarism: MIT’s academic honesty policy can be found at the following link: 
http://web.mit.edu/policies/10.0.html 

Note: There are no tests in this class. Instructions re: the portfolio will come later, but 
remember to keep all your work—don’t throw anything away! 

MIT’s libraries can be accessed via http://libraries.mit.edu. 

Reference help, including the Oxford English Dictionary, is available at 

http://libraries.mit.edu/research/virtualref.html#DT 


The Mayfield Handbook for Technical Writing, the preferred style guide for MIT students, 
is available on-line at https://mit.imoat.net/handbook. 

The web address of MIT’s Writing Center is http://web.mit.edu/writing. The site gives you 
info on how to make an appointment for a session with a writing tutor, as well as links to 
help regarding grammar and research paper format. You will also find a definition of 
plagiarism at this site. 
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SYLLABUS 

Expository Writing: Consumer Culture 
21W.730 sec. 5–Fall 2002 

“[W]e should write out of what we know, but in the expectation that we can be 
changed at any moment by something we have yet to discover.” 

– Margo Jefferson 

Note: This syllabus is intended to give you an overview of our semester, particularly when 
papers are due, so that you may plan your time accordingly. Homework assignments will 
be detailed as we go. Assignments are due next class unless otherwise noted. 

I THEME: Shopping WRITING SKILLS: Finding a voice; developing a narrative 

Class #1	 Introductions 
You and writing 
Overview of class 

Homework Assignment #1: 
Letter to me 
Rose, “Shopping as a Spiritual Adventure”; Johnson, “Rolex” (handouts) 

Class #2 	 Syllabus 
Elements of the essay:Voice and sensibility 
Shopping as part of our lives 

Homework Assignment #2: 
Gopnik, “The Winter Circus . . .” 
Begin Journals 

Class #3 Service Learning 
What makes an essay? 

Homework Assignment #3: 
Essay I – 1st Draft 

Class #4 WORKSHOP Essay I 
Introduce Research Project 

Homework Assignment #4: 
Brubach, “Mail-Order America”; 

II THEME: Advertising WRITING SKILLS: Analysis; Forming a thesis 

Class #5 	 Return drafts and discuss 
The secret life of words (word power) 
Discuss “Mail-Order America” 
Advertising and manipulation 

Homework Assignment #5: 
Revise Essay I 
Gladwell, “The Science of Shopping” (on line) 

Class #6 Techniques of persuasion: Reading values in texts and pictures 
Homework Assignment #6: 

Rushkoff, “They Say”; Gladwell, “Listening to Khakis” (on line) 
Bring ads to class for Essay II 
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Class #7 “They Say” and “Listening to Khakis”; Evidence and argument 
Work with ads 

Homework Assignment #7: 
Essay II – 1st Draft due in Class #8 

Class #8 WORKSHOP Essay II 
Homework Assignment #8: 

Jarrell, “A Sad Heart at the Supermarket” 
* Proposal for Research Project due by e-mail, a day after Class #9 

III THEME: Critiquing Consumer Culture 
WRITING SKILLS: Engaging in conversation with other writers—representing
their ideas accurately; connecting writers’ ideas; critiquing writers’ ideas 

Class #9 Return Drafts and discuss; Work on Essay II 
Discuss “Sad Heart” 

Homework Assignment #9: 
Revise Essay II; Catch up with journals 

Class #10 Video: Merchants of Cool 
Homework Assignment #10: 

Annotated Bibliography for Research Project 

Class #11 Discuss Research Essay topics & sources 
Thesis clinic 

Homework Assignment #11: 
Schor, Intro. to The Overspent American 

Class #12 Critiquing Consumer Culture: The Overspent American 
Homework Assignment #12: 

Twitchell, “Two Cheers for Materialism”; Cross, “Irony of the Century” 

Class #13 Discuss “Two Cheers” and “Irony” 
Homework Assignment #13: 

Research; Singer, “The Singer Solution” 

Class #14	 Critiquing consumer culture: the claims of the poor 
Paragraph clinic 

Homework Assignment #14: 
Berry, “Getting along with Nature” and “Back to the Land” 
Research 

Class #15 	 Critiquing consumer culture: the claims of the environment 
Defining terms 

Homework Assignment #15: 
Bring notes for Essay III to class 

Class #16 	 Discuss Singer’s Solution 
Pre-Writing for Research Essays 

Homework Assignment #16: 
Essay III due to your group by Class #15. 
Bring sentences to work on to class 
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Class #17 	 Introduce Essay IV 
Clinic: polishing sentences 

Homework Assignment #17: 
Respond to your group’s Research Essays 
Klein, excerpt from No Logo 

Class #18 WORKSHOP ESSAY III 
Homework Assignment #18: 

Re-revision of Essay II due, a day after Class # 20 by e-mail.

Class #19 	 Return drafts of Essay III and discuss 
Klein: Consumer activism 

Homework Assignment #19: 
Begin Essay IV 

Class #20 Work on Essay IV 
Homework Assignment #20: 

Continue w/Essay IV 

Class #21 WORKSHOP first part of  Essay IV 
Homework Assignment #21: 

Write last 2 letters for Essay IV 

Class #22 	 Revision concerns? 
WORKSHOP Essay IV and hand in to me 

Homework Assignment #22: 
Prepare Oral Presentation 

Class #23 Pointers for Oral Presentations 
Homework Assignment #23: 

Revise Essay III 

Class #24 ORAL PRESENTATIONS 
Homework Assignment #24: 

Revision as needed 

Class #25 ORAL PRESENTATIONS 
Homework Assignment #25: 

Revise Essay IV; Prepare Portfolios 

Class #26	 ORAL PRESENTATIONS 
Evaluations; Summing up 

Portfolios, including Cover Letter and final revisions of Essays III and IV, due a day after 
Class # 26 my office. No extensions. 
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Essay III: The Research Project
Your third essay will be a brief investigation of an aspect of consumer culture that 
interests you (8-9 pages of text, plus a Works Cited page). You can think of this as a 
short research essay or as a piece of investigative journalism. 

The assignment has several parts: 
1) 	 Find a topic that interests you, and frame it as a question. You’ll include this 

question in the introduction of your essay, and it will help shape your discussion. 
I’ve listed sample topics below in question form. 

2) 	 Research your topic. I expect you to cite a minimum of 6 sources, at least 2 of 
which must be books or journals (either in print or electronic format). I will ask 
you for an Annotated Bibliography before the first draft is due, to help you 
determine whether your sources are appropriate. 

3) 	 Collect information; take notes. Be sure quotes are complete and accurate. We 
will discuss quoting and paraphrasing in class before the first draft is due. 

4) 	 Write your first draft. In your Introduction, make sure you provide your reader with 
some context for the question you’re investigating: Why are you interested in this 
topic? Why might we be interested in it? Organize the body of your essay just as 
you would any essay—that is, don’t just tell your readers one thing after another, 
but shape the way you provide information and, perhaps, ask further questions. 
In your conclusion, try not to close a door—“See what I just proved”—but open a 
window for further thinking on your topic. After you’ve written the draft, you 
should have a clear idea of your thesis, which you can then add to your 
Introduction. 

5) 	 Cite sources in conformity with MLA style within the text and provide a Works 
Cited at the end. 

You will also give a short oral presentation based on your project (description to come). 

Sample topics
Topics for this paper may be drawn from any aspect of consumer culture—economic, 
psychological, cultural, historical, and so on. Because this is a short paper, you’ll want to investigate 
a narrowly focused question. A few possibilities: 

What is the rationale for MIT’s Open Course Ware, and how does it fit with the consumer-oriented 
economic approach of most higher education in America? 

When did the move to protect consumers begin, and what forms does it currently take in the U.S.? 
–e.g., what is the Consumers Union? 

What is sustainable development? 

What are students taught about credit and debt in high school? What are the biggest problems with 
credit card debt among teenagers and young adults? 

How are products marketed in elementary and/or secondary schools, and what are the implications 
for education? 

What resources exist for acquainting immigrant families with the economics of shopping? How are 
these resources accessed? 

What kinds of programs for media literacy, specifically regarding awareness of advertising, exist in 
American high schools (and middle schools)? How widespread are they? 

How do measures for consumer protection differ in the U.S. and elsewhere? 

How much money is spent on advertising in the U.S. in a given industry, and how is that cost 
passed on to consumers? 
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How do psychologists describe differences between men’s and women’s approaches to shopping? 
What are the implications? 

What part of the U.S. economy does the entertainment industry account for? 

How does the need to attract viewers (audiences for ads) affect presentation and coverage of 
news? 

How has the model of “consumer culture” affected health care in the U.S.? 

What is the Fair Trade Movement? 

What is the Consumer Price Index, and what purpose does it serve? 

What role do shopping malls play as civic and cultural spaces? 

What are the psychological effects of advertising on young people? 

What are the aims and effectiveness of anti-consumerist or anti-globalization movements? 

Deadlines for Essay III 
Topic: A day after Class #9. 

Annotated Bibliography (format to come): A Day after Class #11. 

1st Draft: Class #17. 

Revision: Class # 24. 

Final revision (optional): with Portfolio, a day after Class #26.

Oral Presentations are the last 3-4 classes; we’ll have sign-ups for each date.
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Essay IV 

In Essay IV you will offer your own critique of consumer culture. In doing so, you must 
fold in the ideas of at least two of the authors we read this term, with references to them 
in the form of quotes or paraphrases. You will need, of course, to find a particular angle 
of approach—I don’t want to read essays asserting that consumer culture is good for 
people or bad for people—I want you to make an argument about a specific aspect of 
consumer culture. It might help you to begin to imagine putting some of our authors in 
conversation with each other: what would Phyllis Rose and James Twitchell have to say 
to each other re: consumer culture and spirituality? What would Adam Gopnik and 
Wendell Berry have to say to each other about the local vs. the global? What might Juliet 
Schor want to say to Twitchell? What common ground might Diane Johnson and Peter 
Singer occupy—and what different solutions do their essays suggest? I want to see you 
engaged with some of the ideas we’ve been considering all term, pushing them a little 
farther, exploring the things that didn’t get said in class or in your homework responses. 

This essay will be written in the form of a conversation—an exchange of letters between 
two classmates. (Essays in this form are called “epistolary essays.”) You can take as 
your model the exchange of letters between Renzetti and Beck on the subject of dogs 
and public spaces. You need not, however, follow the argumentative tone of that 
exchange; you may choose to debate each other, but you may choose instead to 
engage in a more open-ended conversation, a mutual exploration of ideas. You’ll write 3 
letters each; each letter will be 1½ - 2 pages—i.e., each of you will write 4½-6 pages 
total. 

Style will be informal; when you paraphrase or quote authors we’ve read, or others, 
however, you must identify them in your text. For example: As Doug Rushkoff suggested 
in “They Say,” . . . . . You do not need to provide a Works Cited for this paper. 

Audience: You are writing to an individual this time; but the resultant essay must be 
conceived as having a broad audience—educated young adults and adults. For 
example, it might appear in the Sunday Boston Globe “Ideas” section, much as the 
essay on dogs appeared in the Toronto Globe & Mail. 

Deadlines: You’ll write this essay in stages, beginning with freewriting, then a single 
letter, responses to that letter, and so on. Check the revised syllabus for more info on 
timing of parts of this essay. 
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Homework Assignment #3: Essay I 

Inspired by the readings we’ve done so far, write a 3-4-page essay. Either: 

1) Write an essay that draws on your own experience and reflects on the pleasures, 
passions and purposes of owning or shopping. Topics might be: a favorite possession; 
collecting (cards, toys, books . . .); garage sales; the urge to splurge; family shopping 
traditions; gift-giving; holiday shopping; travel and shopping; shopping as a pastime; the 
shopping mall as a cultural space; the frustrations of shopping; shopping in America vs. 
shopping in (Cyprus, Bangladesh, Bulgaria--wherever you have lived); food shopping; 
shopping for school or work clothes; or . . . ??? You will want to include anecdotes from 
your own experience, what you’ve observed, what pleases you, perplexes you, amuses 
you, troubles you, makes you wonder. . . You may include ideas, comments, phrases, 
etc., from other writers, friends, classmates, movies or songs, citing them informally (In 
Adam Gopnik’s words . . ; When William Wordsworth said . . .). Or, 

2) Write an essay that responds to “Shopping as a Spiritual Adventure”; “Rolex”; or, 
“The Winter Circus.” Don’t try to respond to every idea in your chosen essay (nearly 
impossible !) but respond to some part of the essay, or the spirit, the main idea of the 
essay. You may use an epigraph to signal to the reader what you’re responding to; you 
may or may not choose to quote or paraphrase from the chosen essay. 

Note: Remember that while this essay grows out of your own experience, it is not 
a journal entry or simply an expression of your feelings. However you choose to narrate 
it, you want your essay to be of interest to readers such as your classmates, friends, and 
instructors. Just like the essays we’ve been reading, something has to hold it all 
together, and it has to go somewhere. 

This essay will be revised once after Workshopping and comments from me, and 
may be re-revised or polished. 

Format for Essays:  Follow this format for all essays. 

Serena Student 

Consumer Culture 

Essay I/Draft1* 

Feb. 19, 2002* *Remember to change the Essay no. and draft no. for each new draft


The Title of Your Essay Goes Here 

Titles are not underlined, in quotes, etc.; you may use boldface if you like. 

Your essays should be double spaced. Number your pages, by hand if necessary. 

Margins: 1” top and bottom; 1¼” left and right. 

Use a type font that is easy to read—no script, italics, all caps, etc.—and a size similar to 
this. A 5-p. essay means 5-p. double-spaced in type this size. 

We will use informal citation for Essays I, II and IV and MLA style for Essay III. 
All drafts must be word-processed or typed. 

www.bsscommunitycollege.in   www.bssnewgeneration.in  www.bsslifeskillscollege.in

9
www.onlineeducation.bharatsevaksamaj.net        www.bssskillmission.in

WWW.BSSVE.IN



Homework Assignment #7 

Essay II 
Select an ad or ad campaign that interests you and that you want to think about. 
You may discuss either print ads or commercials, or both if they are part of the 
same campaign. Your job is to do a close reading of the ad(s), both visual and 
verbal elements. Using the essays by Brubach, Gladwell (“Khakis”) and Douglas 
as models, tell us what the ads are selling and how they do so. You’ll want to let 
us know if think the ad is intended to appeal to a particular audience, such as 
children and/or adolescents, girls and/or young women, or boys and/or young 
men, and so on. And let us know whether and how the ad appeals to the 
“romantic” or “classical” shopper. You may also find it useful to apply criteria re: 
ad techniques devised to appeal to men and women as discussed by Gladwell 
(“Khakis”) or techniques of persuasion noted by Rushkoff. 

Make sure, too, that your readers know what you think of the ad(s): form a thesis 
that relates them to wider cultural ideas and/or values. Your audience for this 
essay is high school and college students (as well as, of course, me). However, 
I’m not looking for a schematic approach, but for a lively, engaging essay that will 
catch students’ attention and get them to see your ad(s) in a new way. 4-5 p. 

Notes: 

1) 	 Format: Treat this as an informal essay. That is, if you quote sources, work 
references to them into the text rather than using citations or footnotes. 

2) 	 Tone: Although your purpose is serious, you are not restricted to using a formal 
tone such as you would typically use in a research paper. Consider the different 
ways Brubach and Gladwell approach their subjects. In other words, you may 
choose to make your presence in your essay explicit, as they do, or to keep the 
focus strictly on the material you’re discussing. Similarly, you may use humor if 
that seems like a good way to engage with your topic, or a more serious tone, as 
Jean Kilbourne does. 

3) 	 Logic and claims: This kind of assignment carries a temptation to make large 
claims about the intentions and effects of advertising. Be very careful how you 
word such claims; do not make claims you cannot support. 
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Cover sheet for Essay IV Revision 

Note: Each writer should fill out her or his own cover sheet 

Name:_____________________ 

1) 	 What are the key ideas discussed in these letters? What’s the key idea, the one 
that provides a thread for readers to follow? 

2) What do you like about this essay? What was challenging? 

3) 	 Point to a place in the letters where you feel the writing comes alive. Point to a 
place you feel would benefit from rework. 
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21W.730 Consumer Culture/Fall 2002 name:____________________ 

Cover sheet for Re- Revised Drafts 
Essay #______ 
Draft #______ 

1) 	 What’s the main idea in this essay, the thing that drives it, shapes it, holds 
it together? 

2) What has changed in this draft? Please be specific 

3) 	 Where do you see yourself growing as a writer in this essay and this 
revision? 
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PORTFOLIOS 

I’ve asked you to hold on to all your writing from the term. Now here’s what I’d like you to 

do: 


Arrange your work in a 2-pocket folder, with homework and in-class writing on the left 

and drafts of essays on the right. 


On the left side: 

Put homework first, in order according to grade: all √+ papers first, followed by √ papers 

and then √- papers. Put any unread homework last. Following homework put in-class 

writing such as free writes; I don’t need to see notes you took in class. 


On the right side: 
Put the essay you think shows your strongest writing first (on top); then the next best, 
and so on. For each essay, include the first draft and the two most recent drafts, along 
with your worksheets and my comment sheet if there is one. Do not include extra copies 
used in Workshopping; do not include intermediate drafts when there are more than 
three drafts of an essay; and do not print out “clean” copies of drafts—I want to see 
your work and what’s changing from draft to draft. If you have written a new draft of 
Essays1, II or III, please indicate it with a Post-it or tab (and make sure you include a 
Re-revision worksheet). 

Remember that I will read up to 4 drafts (3 revisions) of Essays I & II, and 3 drafts (2 
revisions) of Essay III. Everybody’s revised draft of Essay IV should also be in the 
Portfolio along with the first version. 

* Please note that to pass this class, you must produce a minimum of 20 pages of 
revised writing. So make sure the final drafts of your 4 essays total at least 20
pages (for Essay IV, count only your own pages of writing for this total). 

On top of the essays,

please include a letter to me that responds to the following questions: 


1) Which essay of yours do you like best, and why? 
2) In which essay do you see yourself growing most as a writer? Explain. 
3) How, if at all, has your approach to writing changed this term? 
4) Anything else? 

I will write each of you a letter in response to reading your portfolio and letter, and will 
include in it your final grade for the term and a brief assessment of your oral 
presentation. 

Note: Your portfolios will be available to be picked up outside my office. They will be 
there till the first week of Spring term and then I’ll toss any that aren’t picked up. 
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21W.730 Consumer Culture: MLA Style for Essays III and IV 

I. Using sources in humanities papers: rationale

We will use MLA style for citing sources in Essays III and IV. The MLA style of citation, 

used for language, literature, and other humanities papers, provides a format for citing

sources in the text and in a Works Cited page at the end of your paper. 


As important as knowing how to use this format is understanding the rationale behind 
MLA style: while it aims to keep citations as unobtrusive as possible, it does not aim to 
keep sources “hidden.” Thus: 

Americans have gotten into the habit of overspending (Schor 3). 

is correct in terms of citation method, but it is not the way you want to cite, at least 
until you have introduced Schor fully and cited her several times. Rather, 

According to Juliet Schor, Americans have gotten into the habit of overspending (3). In 
The Overspent American, Schor argues . . . 

would be a good way to begin a discussion that incorporates Schor’s ideas. 

In other words, in MLA style we want writers to be present in essays not just as page 
numbers, but as thinkers. 

One reason for this is that much of what you’re working with in essays like our Essays III 
and IV is other writers’ ideas and interpretations. For example, Phyllis Rose does not 
exactly define spirituality; but in the way she develops her essay about shopping as a 
spiritual adventure, she makes some implicit claims about it. If you work with Rose’s 
ideas, you need to show us your interpretation of Rose’s ideas about spirituality—and 
we readers need to be able to distinguish between your ideas and Rose’s— 
between your ideas and those of any source in your paper. 

Further, it is often the case that you will be incorporating ideas from more than one writer 
in a given paragraph. It does not suffice to simply list sources at the end of the 
paragraph (Rushkoff 6; Schor 5)—you must cite each time you use a quote or 
paraphrase an idea, so that we know which idea is attributed to which writer—and, 
again, so that we can distinguish their ideas from yours. 

The same is true for most of the sources you will be drawing on in your research essay: 
little of what you use will be pure data, as it would be in a lab report. Rather, the 
information you find is embedded in a discussion by a writer who has a particular area of 
expertise, particular interests and biases; or it is sponsored by a corporation, foundation, 
institute, governmental agency, publication or other organization that has its own 
interests and point of view. It is likewise important to understand, to the extent that you 
can, the contexts in which the writers of your source material are operating. For 
instance, to say that someone is a “Democratic Senator” might not mean the same thing 
in 1969 as in 1999 in terms of expected stances on certain issues. 

(more) 
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II. Techniques for incorporating research language into your paper

Why do we use sources’ language in our papers? We want to provide evidence to 

support the argument we are making. However, we don’t just want sources to echo us

and vice versa— 


Consumers are spending too much. As Juliet Schor says, consumers are 
“overspent.” 
—is a weak use of source material. We want sources to extend our comments, deepen 
them, provide specificity. Sometimes we want to put sources in conversation with each 
other, either to reinforce a point or to point up conflict among sources. 

Sometimes our purposes are best served with a quotation that is several lines long—for 
example, when the information is densely packed or it takes several sentences for the 
source’s point to become clear. However, lengthy quotes should be kept to a
minimum; when they dominate a paper, it gives the appearance that you aren’t making 
your own argument but just stringing together other people’s ideas. 

Often we want to quote a sentence or so, because we want our readers to hear 
something in a source’s own voice. Other times it is more efficient to paraphrase 
information—we might be able to summarize pertinent points from 2 or more paragraphs 
of source material in one succinct paragraph of our own or even a few sentences. A 
good way to bring sources’ voices into a paper without slowing the pace is to
insert a quoted a word or phrase within our own language—i.e., we don’t always 
need to quote whole sentences. 

When we quote sources, we need to keep a few things in mind: 
1) 	 We need to use language that lets the reader know that we aren’t taking sources 

at face value: Schor argues, claims, asserts, considers; she assumes, 
recognizes, agrees, disagrees; or she explains, implies, wonders, wishes. Even 
words like “says, “states, “observes” and “remarks” let us know you aren’t simply 
taking an author’s words as fact, but are aware that they are her or his belief. 

2) 	 When we quote a sentence or more, we generally need to reflect on the quote, to 
let readers know why we are bringing the quote to their attention: we don’t just 
drop the quotes onto the page like so many raisins on top of a bun. 

3) 	 We need to integrate quotes into our own sentences smoothly; the quoted 
material combined with our own language must form a syntactically correct 
whole. Sometimes we need to delete a word or couple of words, change a verb 
tense, or add explanatory language. To do this we use ellipsis and brackets. 
Thus if the logic of our sentence requires “forming” while our source’s language 
has “form,” we may write “form[ing]; or if our quote refers to “him,” “it” or “they,” 
we may need to tell readers what these words refer to: “they [Americans]” and so 
on. 

4) Whether we quote or paraphrase, we must always cite sources. 

III. Mechanics of citation 

Consult a style guide that gives you MLA style for citing within your text and in a Works 

Cited page. Pay particular attention to punctuation surrounding in-text citation; how to 

set off quotes 4 lines or longer; and how to list various types of sources, including 

articles in anthologies and web sources. Note: Works Cited contains only sources 

referred to in your paper. It is not annotated. 
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Revising Essay IV 

**Note: Cover sheets for Essay IV revisions are in a separate document. 

1) 	 Format 
Each of you should turn in a complete set of letters in your portfolio. The letters 
should be single spaced and should run continuously. At the top of your 1st page 
should be: 

Consumer Culture 03 (or 06) 

Essay IV, revised


Money Matters (title) 

Letters between Brett Mitchell and Jacklyn Wang 


December 11, 2002 


Your letters should begin 

From: Brett Mitchell 

Dear Jacklyn (or Jackie): 

--and they should end 

Regards, (or another close of your choice) 
Brett 

2) 	 As you revise 
I think most of you would benefit from worrying less about whether you’re “on 
point” and letting your interchange be more organic—i.e., really listening and 
taking cues from each other. This is particularly true in the series that are feeling 
repetitious. Don’t be afraid to make a new point! And, even though most of you 
still need to work more with our readings, don’t be afraid to use personal 
experience. The places where you do use your own experience make the letters 
come alive. 
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