
“Introduction to Curriculum”.

In Section 1 of this course you will cover these topics:
Introduction To Summary

Critical Reading And Critique
Topic : Introduction To Summary

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Summary in nonfiction

 Define and explain the Summary in nonfiction

 Define and explain the Reading skills

 Define and explain the Reading assessment

 Define and explain the Effects

Definition/Overview:

Summary: A summary is a shortened version of the original. The main purpose of such a

simplification is to highlight the major points from the genuine (much longer) subject, e.g. a

text, a film or an event. The aim is to help the audience get the gist in a short period of time.

It starts with a lead, including title, author, text type and the main idea of the text. It has a

clearly arranged structure and is written in a logical, chronological and traceable manner. In

contrast to a rsum or a review, a summary contains neither interpretation nor rating. Only the

opinion of the original writer is reflected paraphrased with new words without quotations

from the text. Unlike a retelling, a summary has no dramatic structure and is written in

present tense or historic present. Because summaries should be significantly shorter than the

original, minor facts have to be left out. In summaries only indirect speech is used and

depictions are avoided. Summaries of books or dissertations present the major facts in

common scientific language and should be about from a half up to one page long.

www.bsscommunitycollege.in   www.bssnewgeneration.in  www.bsslifeskillscollege.in

1
www.onlineeducation.bharatsevaksamaj.net        www.bssskillmission.in

WWW.BSSVE.IN



 How to write a summary

o Read the text

o Formulate the main statement

o Reread the text and underline important ideas and arguments according to the main statement

o Introduce the author and title of the work in the opening sentence

o Mention the important facts in chronological order

o Check that your summary reflects the original conclusion

Key Points:

1. Summary in nonfiction

Nonfiction summaries serve to familiarize the reader with an entire works subject matter in a

short space of time. They are written in a balanced and objective way, mirroring the genres

aim to portray actual events from the authors point of view. Generally, nonfiction summaries

do not offer analysis or assessment.

Summarizers use their own words to write the shortened versions and draw on the original

make-up of the pieces to structure the distillations. They exclude superfluous examples,

descriptions and digressions. The opening sentence should introduce the topic, and the final

sentence should sum up the theme, taking into account the knowledge gained from the body

of the text.

In recent years, a summarizing industry has sprung up. Leading companies in this field are

getAbstract and Summaries.com. These firms focus mainly on business literature. They

adhere to the nonfiction guidelines mentioned above, but also provide numerical ratings and

evaluations of the titles covered. Shorter, more concise nonfiction summaries are called

abstracts. They are approx. 5 pages, thus longer than scientific abstracts.

2. Reading skills

2.1 Skill development

Other methods of teaching and learning to read have developed, and become

somewhat controversial:
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Phonics involves teaching reading by associating characters or groups of characters

with sounds. Sometimes argued to be in competition with whole language methods.

Whole language methods involve acquiring words or phrases without attention to the

characters or groups of characters that compose them. Sometimes argued to be in

competition with phonics methods, and that the whole language approach tends to

impair learning how to spell.

Learning to read in a second language, especially in adulthood, may be a different

process than learning to read a native language in childhood. There are cases of very

young children learning to read without having been taught. Such was the case with

Truman Capote who reportedly taught himself to read and write at the age of five.

There are also accounts of people who taught themselves to read by comparing street

signs or Biblical passages to speech. The novelist Nicholas Delbanco taught himself

to read at age six by studying a book about boats during a transatlantic crossing.

2.2 Methods

Reading is an intensive process in which the eye quickly moves to assimilate text.

Very little is actually seen accurately. It is necessary to understand visual perception

and eye movement in order to understand the reading process..

Reading is an intensive process in which the eye quickly moves to assimilate text.

Very little is actually seen accurately. It is necessary to understand visual perception

and eye movement in order to understand the reading process..

There are several types and methods of reading, with differing rates that can be

attained for each, for different kinds of material and purposes:

o Subvocalized reading combines sight reading with internal sounding of the words as if

spoken. Advocates of speed reading claim it can be a bad habit that slows reading and

comprehension. These claims are currently backed only by controversial, sometimes non-

existent scientific research.

o Speed reading is a collection of methods for increasing reading speed without an

unacceptable reduction in comprehension or retention. It is closely connected to speed

learning.
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o Proofreading is a kind of reading for the purpose of detecting typographical errors. One can

learn to do it rapidly, and professional proofreaders typically acquire the ability to do so at

high rates, faster for some kinds of material than for others, while they may largely suspend

comprehension while doing so, except when needed to select among several possible words

that a suspected typographic error allows.

o Structure-Proposition-Evaluation (SPE) method, popularized by Mortimer Adler in How to

Read a Book, mainly for non-fiction treatise, in which one reads a writing in three passes: (1)

for the structure of the work, which might be represented by an outline; (2) for the logical

propositions made, organized into chains of inference; and (3) for evaluation of the merits of

the arguments and conclusions. This method involves suspended judgment of the work or its

arguments until they are fully understood.

o Survey-Question-Read-Recite-Review (SQ3R) method, often taught in public schools, which

involves reading toward being able to teach what is read, and would be appropriate for

instructors preparing to teach material without having to refer to notes during the lecture.

o Multiple Intelligences-based methods, which draw upon the reader's diverse ways of thinking

and knowing to enrich his or her appreciation of the text. Reading is fundamentally a

linguistic activity: one can basically comprehend a text without resorting to other

intelligences, such as the visual (e.g., mentally "seeing" characters or events described),

auditory (e.g., reading aloud or mentally "hearing" sounds described), or even the logical

intelligence (e.g., considering "what if" scenarios or predicting how the text will unfold based

on context clues).

3. Reading assessment

3.1 Reading rate

Further information: Speed reading, English language learning and teaching, and

Proofreading Average reading rate in words per minute (wpm) depending on age and

measured with different tests in English, French and German. The data from Taylor

(English) and Landerl (German) are based on texts with increasing difficulty. The

other data were obtained when all age groups were reading the same text. Average

reading rate in words per minute (wpm) depending on age and measured with

different tests in English, French and German. The data from Taylor (English) and

Landerl (German) are based on texts with increasing difficulty. The other data were

obtained when all age groups were reading the same text.
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Rates of reading include reading for memorization (under 100 words per minute

(wpm)), reading for learning (100200 wpm), reading for comprehension (200400

wpm), and skimming (400700 wpm). Readingfor comprehension is the essence of

most peoples daily reading. Skimming is sometimes useful for processing larger

quantities of text superficially at a much lower level of comprehension (below 50%).

Advice for the appropriate choice of reading rate includes reading flexibly, slowing

down when the concepts are closer together or when the material is unfamiliar, and

speeding up when the material is familiar and the material is not concept rich. Speed

reading courses and books often encourage the reader to continually speed up;

comprehension tests lead the reader to believe their comprehension is constantly

improving. However, competence in reading involves the understanding that

skimming is dangerous as a default habit.

The table to the left shows how reading rate varies with age , probably regardless of

time period (1965 to 2005) and language (English, French German). The values of

Taylor are probably higher because he discarded students who failed the

comprehension test.

The test of the french psychologist Pierre Lefavrais asked for reading out aloud with a

penalty for errors and could therefore could not be much faster than 150 wpm.

3.2 Types of reading tests

o Sight word reading: reading words of increasing difficulty until they become unable to read

or understand the words presented to them. Difficulty is manipulated by using words that

have more letters or syllables, are less common and have more complicated spelling-sound

relationships.

o Nonword reading: reading lists of pronounceable nonsense words out loud. The difficulty is

increased by using longer words, and also by using words with more complex spelling or

sound sequences.

o Reading comprehension: a passage is presented to the reader, which they must read either

silently or out loud. Then a series of questions are presented that test the reader's

comprehension of this passage.

o Reading fluency: the rate with which individuals can name words.
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o Reading accuracy: the ability to correctly name a word on a page.

Some tests incorporate several of the above components at once. For instance, the

Nelson-Denny Reading Test scores readers both on the speed with which they can

read a passage, and also their ability to accurately answer questions about this

passage.

4. Effects

4.1 Intelligence

Studies have shown that American children who learn to read by the third grade are

less likely to end up in prison, drop out of school, or take drugs. Adults who read

literature on a regular basis are nearly three times as likely to attend a performing arts

event, almost four times as likely to visit an art museum, more than two-and-a-half

times as likely to do volunteer or charity work, and over one-and-a-half times as

likely to participate in sporting activities. Literacy rates in the United Statesare also

more highly correlated to weekly earnings than IQ. A graph showing this relationship

is shown here. Readingbooks is generally regarded as being a relaxing past-time,

while at the same time requiring the brain to process text so it can be stimulated.

Because of this it is sometimes considered to cause at least a temporary increase in

one's mental faculties.

4.2 Lighting

Reading requires more lighting than many other activities. Therefore, the possibility

of comfortable reading in cafs, restaurants, buses, at bus stops or in parks greatly

varies depending on available lighting and time of day. Starting in the 1950s, many

offices and classrooms were over-illuminated. Since about 1990, there has been a

movement to create reading environments with appropriate lighting levels

(approximately 600 to 800 lux).

It is good practice to fill in the Edit Summary field, or add to it in the case of section

editing, as it helps everyone to understand what is changed, such as when perusing the

history of the page. It's a good idea to set your user preferences (under Editing) to

"Prompt me when entering a blank edit summary".
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4.3 Properties

The edit summary box can hold one line of 200 characters. If you attempt to type or

paste more, only the first 200 characters will be displayed - the rest will be discarded.

Also, for example attempting to add 10 new characters (at the end or in between) to a

summary already containing 195 characters will result in the first 5 new characters

being inserted and the second 5 being disregarded.

The "Show preview" button also provides a preview of the edit summary to facilitate

checking links.

4.4 Recommendations

Always fill in the summary field. This is considered an important guideline. Even a

short summary is better than no summary. An edit summary is even more important if

you delete any text; otherwise, people may question your motives for the edit. Also,

mentioning one change but not another one can be misleading to someone who finds

the other one more important; add "and misc." to cover the other change(s). Accurate

summaries help people decide whether it is worthwhile for them to check a change.

We've found that summaries often pique the interest of contributors with expertise in

the area. This may not be as necessary for "minor changes", but "fixed spelling"

would be nice even then.

In the case of a small addition to an article, it is highly recommended to copy the full

text of this addition to the summary field, giving a maximum of information with a

minimum of effort. Put ft in front, as an abbreviation of "full text". This way, readers

of the summary will be unlikely to check the page itself as they already know the

extent of the edit. These kinds of edits allow users to check Recent changes, Page

history and User contributions very efficiently - this also reduces the load on the

servers.

If the addition is more than 200 characters, so it does not fit fully in the edit summary

box, you should write a short summary of the changes you have introduced into the

article. For an addition of, say, 400 characters you can also save time by simply
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copying that into the summary field. The excess will fall off, and the first 200

characters will usually be acceptable as a crude "summary".

Unfortunately you can copy only one line of text from the edit box into the edit

summary box. The contents of further lines can be pasted at the end of the line. Thus,

for example, a bulleted "see also" list is cumbersome to put in the edit summary box.

One possible workaround for a new list is putting the list on one line, separated by the

asterisks for the bullets, copying it to the edit summary box, and then, in the main edit

box, putting the new lines before the asterisks.

In addition to a summary of the change itself, the summary field may also contain an

explanation of the change; note that if the reason for an edit is not clear, it is more

likely to be reverted, especially in the case that some text is deleted. To give a longer

explanation, use the Talk page and put in the edit summary "see Talk".

After saving the page, the summary can not be edited--another reason to avoid

spelling errors. In the case of important omissions or errors in the edit summary, you

can make a dummy edit just to put the correction in the edit summary.

Topic : Critical Reading And Critique

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Function of Reading

 Define and explain the Structure of Reading

 Define and explain the Critical Reading

 Define and explain the Writing

Definition/Overview:

According to some speed reading advocates, the World Championship Speed Reading

Competition stresses reading comprehension as critical, and that the top contestants typically

read around 1000 to 2000 words per minute with approximately 50% comprehension. The

10,000 word/min claimants have yet to reach this level. Much controversy is raised over this
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point. This is mainly because a reading comprehension level of 50% is deemed unusable by

some educationalists Speed reading advocates claim that it is a great success and even state

that it is a demonstration of good comprehension for many purposes. The trade-off between

"speed" and comprehension must be analyzed with respect to the type of reading that is being

done, the risks associated with mis-understanding due to low comprehension, and the benefits

associated with getting through the material quickly and gaining information at the actual rate

it is obtained.

Howard Stephen Berg claims to be the fastest reader in the world reading at a rate of 25,000

words per minute. The figure was deduced from him reading different texts on over a dozen

television shows, and being tested by over a dozen newspapers in various cities around the

country. On Cleveland's Morning Exchange, Howard completed an 1100 page book and

scored a perfect score on recall. He was retested three years later on the same book using his

recall from the previous show again with perfect recall.

Jimmy Carter, also a U.S. president, and his wife Rosalynn, were both avid readers and

enrolled in a speed-reading course (which their daughter Amy Carter attended briefly) at the

White House, along with several staff members. A critical-skeptical discussion about the

speed reading stories appeared in Slate. Among others, the article raises doubts about the

origin of John F. Kennedy's allegedly amazing reading speed. Ronald Carver, a professor of

education research and psychology, claims that the fastest college graduate readers can only

read at most twice as fast as the slowest counterparts, namely about 600 words per minute.

Key Points:

1. Function of Reading

The College Board states that the SAT measures critical thinking skills that are needed for

academic success in college. They state that the SAT assesses how well the test takers

analyze and solve problemsskills they learned in school that they will need in college. The

SAT is typically taken by high school juniors and seniors. Specifically, the College Board

states that use of the SAT in combination with high school grade point average (GPA)

provides a better indicator of success in college than high school grades alone, as measured

by college freshman GPA. Various studies conducted over the lifetime of the SAT show a
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statistically significant increase in correlation of high school grades and freshman grades

when the SAT is factored in.

There are substantial differences in funding, curricula, grading, and difficulty among U.S.

secondary schools due to American federalism, local control, and the prevalence of private,

distance, and home schooled students. ACT/SAT scores are intended to supplement the

secondary school record and help admission officers put local datasuch as course work,

grades, and class rankin a national perspective.

Historically, the SAT has been more popular among colleges in the coasts and the ACT more

popular in the Midwest and South. There are some colleges that require the ACT to be taken

for college course placement, and a few schools that do not accept the SAT at all.

2. Structure of Reading

SAT consists of three major sections: Critical Reading, Mathematics, and Writing. Each

section receives a score on the scale of 200800. All scores are multiples of 10. Total scores

are calculated by adding up scores of the three sections. Each major section is divided into

three parts. There are 10 sub-sections, including an additional 25-minute experimental or

"equating" section that may be in any of the three major sections. The experimental section is

used to normalize questions for future administrations of the SAT and does not count toward

the final score. The test contains 3 hours and 45 minutes of actual timed sections, although

most administrations, including orientation, distribution of materials, and completion of the

biographical sections, run about 4 hours (1025 minutes per sub-section) long.

3. Critical Reading

The Critical Reading, formerly verbal, section of the SAT is made up of three scored

sections, two 25-minute sections and one 20-minute section, with varying types of questions,

including sentence completions and questions about short and long reading passages. Critical

Readingsections normally begin with 5 to 8 sentence completion questions; the remainder of

the questions are focused on the reading passages. Sentence completions generally test the

student's vocabulary and understanding of sentence structure and organization by requiring

the student to select one or two words that best complete a given sentence. The bulk of the

Critical Reading questions is made up of questions regarding reading passages, in which
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students read short excerpts on social sciences, humanities, physical sciences, or personal

narratives and answer questions based on the passage. Certain sections contain passages

asking the student to compare two related passages; generally, these consist of short reading

passages as well as longer passages. Since this is a timed test, the number of questions about

each passage is proportional to the length of the passage.

4. Writing

The writing section of the SAT, based on but not directly comparable to the old SAT II

subject test in writing, includes multiple choice questions and a brief essay. The multiple

choice questions include error identification questions, sentence improvement questions, and

paragraph improvement questions. Error identification and sentence improvement questions

test the student's knowledge of grammar, presenting an awkward or grammatically incorrect

sentence; in the error identification section, the student must locate the word producing the

source of the error or indicate that the sentence has no error, while the sentence improvement

section requires the student to select an acceptable fix to the awkward sentence. The

paragraph improvement questions test the student's understanding of logical organization of

ideas, presenting a poorly written student essay and asking a series of questions as to what

changes might be made to best improve it.

The essay section, which is always administered as the first section of the test, is 25 minutes

long. All essays must be in response to a given prompt. The prompts are broad and often

philosophical and are designed to be accessible to students regardless of their educational and

social backgrounds. For instance, test takers may be asked to expound on such ideas as their

opinion on the value of work in human life or whether technological change also carries

negative consequences to those who benefit from it. No particular essay structure is required,

and the College Board accepts examples "taken from [the student's] reading, studies,

experience, or observations." Two trained readers assign each essay a score between 1 and 6,

where a score of 0 is reserved for essays that are blank, off-topic, non-English, not written

with a Number 2 pencil, or considered illegible after several attempts at reading. The scores

are summed to produce a final score from 2 to 12 (or 0). If the two readers' scores differ by

more than one point, then a senior third reader decides. The essay score accounts for roughly

30% of the writing score; the multiple choice component accounts for roughly 70%

In Section 2 of this course you will cover these topics:
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Synthesis

Analysis

Topic : Synthesis

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Synthesizer technologies

 Define and explain the Concatenative synthesis

 Define and explain the Unit selection synthesis

 Define and explain the Diphone synthesis

 Define and explain the Domain-specific synthesis

 Define and explain the Formant synthesis

 Define and explain the Articulatory synthesis

 Define and explain the HMM-based synthesis

 Define and explain the Sinewave synthesis

 Define and explain the Text normalization challenges

 Define and explain the Text-to-phoneme challenges

 Define and explain the Evaluation challenges

 Define and explain the AmigaOS

 Define and explain the rosodics and emotional content

Definition/Overview:

Synthesis: The term synthesis (from the ancient Greekσύνθεσις σύν [with] and

θεσις[placing]) is used in many fields, usually to mean a process which combines together

two or more pre-existing elements resulting in the formation of something new.

Synthesis may refer to:

 Sound synthesis, various methods of sound generation in audio electronics e.g.:

 subtractive synthesis

 frequency modulation synthesis
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 Photosynthesis, the conversion of light energy into chemical energy by living organisms.

 Dehydration synthesis

 Chemical synthesis, the execution of chemical reactions to form a more complex molecule

from chemical precursors

 Organic synthesis, the synthesis of organic compounds

 Peptide synthesis, a special case

 Total synthesis, the complete chemical synthesis of complex organic compounds, usually

without the aid of biological processes

 Biosynthesis, that occurs in living organisms

 A cognitive skill in Benjamin Bloom's Taxonomy of Educational Objectives.

 In electronic design automation, logic synthesis, the process of converting a high-level design

into a low-level implementation.

 In philosophy, the end result of a dialectic as in thesis, antithesis, synthesis

 In philosophy and science, a higher a priori process than analysis

 Synthesis (magazine), a web site and magazine covering popular culture

 Synthesis (journal), a journal of chemical synthesis.

Key Points:

1. Synthesizer technologies

The most important qualities of a speech synthesis system are naturalness and Intelligibility.

Naturalness describes how closely the output sounds like human speech, while intelligibility

is the ease with which the output is understood. The ideal speech synthesizer is both natural

and intelligible. Speech synthesis systems usually try to maximize both characteristics.

The two primary technologies for generating synthetic speech waveforms are concatenate

synthesis and formant synthesis. Each technology has strengths and weaknesses, and the

intended uses of a synthesis system will typically determine which approach is used.

1. Concatenative synthesis

Concatenative synthesis is based on the concatenation (or stringing together) of segments of

recorded speech. Generally, concatenative synthesis produces the most natural-sounding

synthesized speech. However, differences between natural variations in speech and the nature
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of the automated techniques for segmenting the waveforms sometimes result in audible

glitches in the output. There are three main sub-types of concatenative synthesis.

2. Unit selection synthesis

Unit selection synthesis uses large databases of recorded speech. During database creation,

each recorded utterance is segmented into some or all of the following: individual phones,

syllables, morphemes, words, phrases, and sentences. Typically, the division into segments is

done using a specially modified speech recognizer set to a "forced alignment" mode with

some manual correction afterward, using visual representations such as the waveform and

spectrogram. An index of the units in the speech database is then created based on the

segmentation and acoustic parameters like the fundamental frequency (pitch), duration,

position in the syllable, and neighboring phones. At runtime, the desired target utterance is

created by determining the best chain of candidate units from the database (unit selection).

This process is typically achieved using a specially weighted decision tree.

Unit selection provides the greatest naturalness, because it applies only a small amount of

digital signal processing (DSP) to the recorded speech. DSP often makes recorded speech

sound less natural, although some systems use a small amount of signal processing at the

point of concatenation to smooth the waveform. The output from the best unit-selection

systems is often indistinguishable from real human voices, especially in contexts for which

the TTS system has been tuned. However, maximum naturalness typically require unit-

selection speech databases to be very large, in some systems ranging into the gigabytes of

recorded data, representing dozens of hours of speech. Also, unit selection algorithms have

been known to select segments from a place that results in less than ideal synthesis (e.g.

minor words become unclear) even when a better choice exists in the database.

3. Diphone synthesis

Diphone synthesis uses a minimal speech database containing all the diphones (sound-to-

sound transitions) occurring in a language. The number of diphones depends on the

phonotactics of the language: for example, Spanish has about 800 diphones, and German

about 2500. In diphone synthesis, only one example of each diphone is contained in the

speech database. At runtime, the target prosody of a sentence is superimposed on these

minimal units by means of digital signal processing techniques such as linear predictive
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coding, PSOLA or MBROLA. The quality of the resulting speech is generally worse than that

of unit-selection systems, but more natural-sounding than the output of formant synthesizers.

Diphone synthesis suffers from the sonic glitches of concatenative synthesis and the robotic-

sounding nature of formant synthesis, and has few of the advantages of either approach other

than small size. As such, its use in commercial applications is declining, although it continues

to be used in research because there are a number of freely available software

implementations.

4. Domain-specific synthesis

Domain-specific synthesis concatenates prerecorded words and phrases to create complete

utterances. It is used in applications where the variety of texts the system will output is

limited to a particular domain, like transit schedule announcements or weather reports. The

technology is very simple to implement, and has been in commercial use for a long time, in

devices like talking clocks and calculators. The level of naturalness of these systems can be

very high because the variety of sentence types is limited, and they closely match the prosody

and intonation of the original recordings.

Because these systems are limited by the words and phrases in their databases, they are not

general-purpose and can only synthesize the combinations of words and phrases with which

they have been preprogrammed. The blending of words within naturally spoken language

however can still cause problems unless the many variations are taken into account.

5. Formant synthesis

Formant synthesis does not use human speech samples at runtime. Instead, the synthesized

speech output is created using an acoustic model. Parameters such as fundamental frequency,

voicing, and noise levels are varied over time to create a waveform of artificial speech. This

method is sometimes called rules-based synthesis; however, many concatenative systems also

have rules-based components.

Many systems based on formant synthesis technology generate artificial, robotic-sounding

speech that would never be mistaken for human speech. However, maximum naturalness is

not always the goal of a speech synthesis system, and formant synthesis systems have

advantages over concatenative systems. Formant-synthesized speech can be reliably
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intelligible, even at very high speeds, avoiding the acoustic glitches that commonly plague

concatenative systems. High-speed synthesized speech is used by the visually impaired to

quickly navigate computers using a screen reader. Formant synthesizers are usually smaller

programs than concatenative systems because they do not have a database of speech samples.

They can therefore be used in embedded systems, where memory and microprocessor power

are especially limited. Because formant-based systems have complete control of all aspects of

the output speech, a wide variety of prosodies and intonations can be output, conveying not

just questions and statements, but a variety of emotions and tones of voice.

Examples of non-real-time but highly accurate intonation control in formant synthesis include

the work done in the late 1970s for the Texas Instruments toy Speak & Spell, and in the early

1980s Sega arcade machines. Creating proper intonation for these projects was painstaking,

and the results have yet to be matched by real-time text-to-speech interfaces.

6. Articulatory synthesis

Articulatory synthesis refers to computational techniques for synthesizing speech based on

models of the human vocal tract and the articulation processes occurring there. The first

articulatory synthesizer regularly used for laboratory experiments was developed at Haskins

Laboratories in the mid-1970s by Philip Rubin, Tom Baer, and Paul Mermelstein. This

synthesizer, known as ASY, was based on vocal tract models developed at Bell Laboratories

in the 1960s and 1970s by Paul Mermelstein, Cecil Coker, and colleagues.

Until recently, articulatory synthesis models have not been incorporated into commercial

speech synthesis systems. A notable exception is the NeXT-based system originally

developed and marketed by Trillium Sound Research, a spin-off company of the University

of Calgary, where much of the original research was conducted. Following the demise of the

various incarnations of NeXT, the Trillium software was published under the GNU General

Public License, with work continuing as gnuspeech. The system, first marketed in 1994,

provides full articulatory-based text-to-speech conversion using a waveguide or transmission-

line analog of the human oral and nasal tracts controlled by Carr's "distinctive region model".
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7. HMM-based synthesis

HMM-based synthesis is a synthesis method based on hidden Markov models. In this system,

the frequency spectrum (vocal tract), fundamental frequency (vocal source), and duration

(prosody) of speech are modeled simultaneously by HMMs. Speech waveforms are generated

from HMMs themselves based on the maximum likelihood criterion.

8. Sinewave synthesis

Sinewave synthesis is a technique for synthesizing speech by replacing the formants (main

bands of energy) with pure tone whistles.

Challenges

9. Text normalization challenges

The process of normalizing text is rarely straightforward. Texts are full of heteronyms,

numbers, and abbreviations that all require expansion into a phonetic representation. There

are many spellings in English which are pronounced differently based on context. For

example, "My latest project is to learn how to better project my voice" contains two

pronunciations of "project".

Most text-to-speech (TTS) systems do not generate semantic representations of their input

texts, as processes for doing so are not reliable, well understood, or computationally

effective. As a result, various heuristic techniques are used to guess the proper way to

disambiguate homographs, like examining neighboring words and using statistics about

frequency of occurrence.

Deciding how to convert numbers is another problem that TTS systems have to address. It is

a simple programming challenge to convert a number into words, like "1325" becoming "one

thousand three hundred twenty-five." However, numbers occur in many different contexts;

when a year or part of an address, "1325" should likely be read as "thirteen twenty-five", or,

when part of a social security number, as "one three two five". A TTS system can often infer

how to expand a number based on surrounding words, numbers, and punctuation, and

sometimes the system provides a way to specify the context if it is ambiguous.
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Similarly, abbreviations can be ambiguous. For example, the abbreviation "in" for "inches"

must be differentiated from the word "in", and the address "12 St John St." uses the same

abbreviation for both "Saint" and "Street". TTS systems with intelligent front ends can make

educated guesses about ambiguous abbreviations, while others provide the same result in all

cases, resulting in nonsensical (and sometimes comical) outputs.

10. Text-to-phoneme challenges

Speech synthesis systems use two basic approaches to determine the pronunciation of a word

based on its spelling, a process which is often called text-to-phoneme or grapheme-to-

phoneme conversion (phoneme is the term used by linguists to describe distinctive sounds in

a language). The simplest approach to text-to-phoneme conversion is the dictionary-based

approach, where a large dictionary containing all the words of a language and their correct

pronunciations is stored by the program. Determining the correct pronunciation of each word

is a matter of looking up each word in the dictionary and replacing the spelling with the

pronunciation specified in the dictionary. The other approach is rule-based, in which

pronunciation rules are applied to words to determine their pronunciations based on their

spellings. This is similar to the "sounding out", or synthetic phonics, approach to learning

reading.

Each approach has advantages and drawbacks. The dictionary-based approach is quick and

accurate, but completely fails if it is given a word which is not in its dictionary. As dictionary

size grows, so too does the memory space requirements of the synthesis system. On the other

hand, the rule-based approach works on any input, but the complexity of the rules grows

substantially as the system takes into account irregular spellings or pronunciations. (Consider

that the word "of" is very common in English, yet is the only word in which the letter "f" is

pronounced [v].) As a result, nearly all speech synthesis systems use a combination of these

approaches.

Some languages, like Spanish, have a very regular writing system, and the prediction of the

pronunciation of words based on their spellings is quite successful. Speech synthesis systems

for such languages often use the rule-based method extensively, resorting to dictionaries only

for those few words, like foreign names and borrowings, whose pronunciations are not

obvious from their spellings. On the other hand, speech synthesis systems for languages like

English, which have extremely irregular spelling systems, are more likely to rely on
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dictionaries, and to use rule-based methods only for unusual words, or words that aren't in

their dictionaries.

11. Evaluation challenges

It is very difficult to evaluate speech synthesis systems consistently because there is no

subjective criterion and usually different organizations use different speech data. The quality

of a speech synthesis system highly depends on the quality of recording. Therefore,

evaluating speech synthesis systems is almost the same as evaluating the recording skills.

Recently researchers start evaluating speech synthesis systems using the common speech

dataset. This may help people to compare the difference between technologies rather than

recordings.

12. Prosodics and emotional content

A recent study reported in the journal "Speech Communication" by Amy Drahota and

colleagues at the University of Portsmouth, UK, reported that listeners to voice recordings

could determine, at better than chance levels, whether or not the speaker was smiling. It was

suggested that identification of the vocal features which signal emotional content may be

used to help make synthesized speech sound more natural.

The first speech system integrated into an operating system was Apple Computer's

MacInTalk in 1984. Since the 1980s Macintosh Computers offered text to speech capabilities

through The MacinTalk software. In the early 1990s Apple expanded its capabilities offering

system wide text-to-speech support. With the introduction of faster PowerPC based

computers they included higher quality voice sampling. Apple also introduced speech

recognition into its systems which provided a fluid command set. More recently, Apple has

added sample-based voices. Starting as a curiosity, the speech system of Apple Macintosh

has evolved into a cutting edge fully-supported program, PlainTalk, for people with vision

problems. VoiceOver, was included in Mac OS Tiger and more recently Mac OS Leopard.

The voice shipping with Mac OS X 10.5 ("Leopard") is called "Alex" and features the taking

of realistic-sounding breaths between sentences, as well as improved clarity at high read

rates.
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13. AmigaOS

The second operating system with advanced speech synthesis capabilities was AmigaOS,

introduced in 1985. The voice synthesis was licensed by Commodore International from a

third-party software house (Don't Ask Software, now Softvoice, Inc.) and it featured a

complete system of voice emulation, with both male and female voices and "stress" indicator

markers, made possible by advanced features of the Amiga hardware audio chipset. It was

divided into a narrator device and a translator library. Amiga Speak Handler featured a text-

to-speech translator. AmigaOS considered speech synthesis a virtual hardware device, so the

user could even redirect console output to it. Some Amiga programs, such as word

processors, made extensive use of the speech system.

Topic : Analysis

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Use analysis in specific fields of study

Definition/Overview:

Analysis: Analysis (from Greek ἀνάλυσις, "a breaking up") is the process of breaking a

complex topic or substance into smaller parts to gain a better understanding of it. The

technique has been applied in the study of mathematics and logic since before Aristotle,

though analysis as a formal concept is a relatively recent development. As a formal concept,

the method has variously been ascribed to Ibn al-Haytham, Descartes (Discourse on the

Method), Galileo, and Newton, as a practical method of physical discovery.

Key Points:

1. Use analysis in specific fields of study

1.1 Chemistry

The field of chemistry uses analysis to break down chemical processes and examine

chemical reactions between elements of matter. For example, analysis of the
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concentration of elements is important in managing a nuclear reactor, so nuclear

scientists will analyze neutron activation to develop discrete measurements within

vast samples. A matrix can have a considerable effect on the way a chemical analysis

is conducted and the quality of its results. Analysis can be done manually or with a

device. Chemical analysis is an important element of national security among the

major world powers with Materials Measurement and Signature Intelligence

(MASINT) capabilities.

1.2 Isotopes

Chemists can use isotopes to assist analysts with issues in anthropology, archeology,

food chemistry, forensics, geology, and a host of other questions of physical science.

Analysts can discern the origins of natural and man-made isotopes in the study of

environmental radioactivity.

1.3 Computer science

o Analysis of algorithms

o Competitive analysis (online algorithm), shows how online algorithms perform and

demonstrates the power of randomization in algorithms

o Worst-case execution time, determines the longest time that a piece of software can take to

run

o Program analysis (computer science), the process of automatically analysing the behavior of

computer programs

o Static code analysis, the analysis of computer software that is performed without actually

executing programs built from that software

o Syntax analysis, a process in compilers that recognizes the structure of programming

languages, also known as parsing

o Semantic analysis (computer science), a pass by a compiler that adds semantical information

to the parse tree and performs certain checks

o Lexical analysis, the process of processing an input sequence of characters and producing as

output a sequence of symbols

o Object-oriented analysis and design, la Booch

o Structured Systems Analysis and Design Methodology, la Yourdon

www.bsscommunitycollege.in   www.bssnewgeneration.in  www.bsslifeskillscollege.in

21
www.onlineeducation.bharatsevaksamaj.net        www.bssskillmission.in

WWW.BSSVE.IN



1.4 Economics

o Business analysis, analysing which way improvement of IT systems increases business

performance

o Agroecosystem analysis

o Financial analysis, the analysis of the accounts and the economic prospects of a firm

o Fundamental analysis, a stock valuation method that uses financial analysis

o Input-output model if applied to a region, is called Regional Impact Multiplier System

o Principal components analysis, a technique that can be used to simplify a dataset

o Technical analysis, the study of price action in securities markets in order to forecast future

prices

o Price Analysis, involves the breakdown of a price to a unit figure

o Market analysis, consists of suppliers and customers, and price is determined by the

interaction of supply and demand

1.5 Engineering

Analysts in the field of engineering look at structures, mechanisms, systems and

dimensions. Electrical engineers analyze systems in electronics. Life cycles and

system failures are broken down and studied by engineers.

1.6 Intelligence

The field of intelligence employs analysts to break down and understand a wide array

of questions. intelligence agencies may use heuristics, inductive and deductive

reasoning, social network analysis, dynamic network analysis, link analysis, and

brainstorming to sort through problems they face. Military intelligence may explore

issues through the use of game theory, Red Teaming, and wargaming. Signals

intelligence applies cryptanalysis and frequency analysis to break codes and ciphers.

Business intelligence applies theories of competitive intelligence analysis and

competitor analysis to resolve questions in the marketplace. Law enforcement

intelligence applies a number of theories in crime analysis.

www.bsscommunitycollege.in   www.bssnewgeneration.in  www.bsslifeskillscollege.in

22
www.onlineeducation.bharatsevaksamaj.net        www.bssskillmission.in

WWW.BSSVE.IN



1.7 Linguistics

Linguistics began with the analysis of Sanskrit; today it looks at individual languages

and language in general. It breaks language down and analyzes its component parts:

theory, sounds and their meaning, utterance usage, word origins, the history of words,

the meaning of words and word combinations, sentence construction, basic

construction beyond the sentence level, stylistics, and conversation. It examines the

above using statistics and modeling, and semantics. It analyzes language in context of

anthropology, biology, evolution, geography, history, neurology, psychology, and

sociology. It also takes the applied approach, looking at individual language

development and clinical issues.

Literary criticism

o Analysis (Homer), an influential school of thought in Homeric scholarship in the 19th-20th

centuries

o Psychocriticism, Charles Mauron's method based on Freud's own initial interpretations of

literary works such as Hamlet

1.8 Mathematics

o Mathematical analysis, the generic name given to any branch of mathematics that depends

upon the concepts of limits and convergence

o Complex analysis

o Fourier analysis

o Functional analysis

o Harmonic analysis

o Non-standard analysis

o Numerical analysis, the study of algorithms for the problems of continuous mathematics

o Real analysis

o Constructivist analysis

1.9 Music

o Musical analysis, a process attempting to answer the question "How does this music work?"

o Schenkerian analysis
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o Philosophy

o Philosophical analysis, a general term for the techniques used by philosophers

o Analysis is the name of a prominent journal in philosophy.

1.10 Psychotherapy

o Psychoanalysis, seeks to elucidate connections among unconscious components of patients'

mental processes

o Transactional analysis

o Signal processing

o Finite element analysis, a computer simulation technique used in engineering analysis

o Independent component analysis

o Link quality analysis, the analysis of signal quality

o Path quality analysis

1.11 Statistics

o Analysis of variance (ANOVA), a collection of statistical models and their associated

procedures which compare means by splitting the overall observed variance into different

parts

o Meta-analysis, combines the results of several studies that address a set of related research

hypotheses

o Time-series analysis, methods that attempt to understand a sequence of data points spaced

apart at uniform time intervals

 In Section 3 of this course you will cover these topics:
Cyberspace And Identity

Obedience To Authority

Topic : Cyberspace And Identity

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Metaphorical
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 Define and explain the Cyberspace as an Internet metaphor

 Define and explain the Alternate realities in philosophy and art

 Define and explain the Influenced by computers

Definition/Overview:

Cyberspace: Cyberspace is like the white triangle in the above image, appearing virtually,

existing nowhere, while joining computers across the globe. Cyberspace is a domain

characterized by the use of electronics and the electromagnetic spectrum to store, modify, and

exchange data via networked systems and associated physical infrastructures. The term

originates in science fiction, where it also includes various kinds of virtual reality

experienced by deeply immersed computer users or by entities who exist inside computer

systems.

The word "cyberspace" (from cybernetics and space) was coined by science fiction novelist

and seminal cyberpunk author William Gibson in his 1982 story "Burning Chrome" and

popularized by his 1984 novel Neuromancer. The portion of Neuromancer cited in this

respect is usually the following:

Cyberspace. A consensual hallucination experienced daily by billions of legitimate operators,

in every nation, by children being taught mathematical concepts... A graphic representation of

data abstracted from banks of every computer in the human system. Unthinkable complexity.

Lines of light ranged in the nonspace of the mind, clusters and constellations of data. Like

city lights, receding, Gibson later commented on the origin of the term in the 2000

documentary No Maps for These Territories:

All I knew about the word "cyberspace" when I coined it, was that it seemed like an effective

buzzword. It seemed evocative and essentially meaningless. It was suggestive of something,

but had no real semantic meaning, even for me, as I saw it emerge on the page. Gibson also

coined the phrase Meatspace for the physical world contrasted with Cyberspace.
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Key Points:

1. Metaphorical

The term Cyberspace started to become a de facto synonym for the Internet, and later the

World Wide Web, during the 1990s, especially in academic circles and activist communities.

Author Bruce Sterling, who popularized this meaning, credits John Perry Barlow as the first

to use it to refer to "the present-day nexus of computer and telecommunications networks."

Barlow describes it thus in his essay to announce the formation of the Electronic Frontier

Foundation (note the spatial metaphor) in June, 1990:

In this silent world, all conversation is typed. To enter it, one forsakes both body and place

and becomes a thing of words alone. You can see what your neighbors are saying (or recently

said), but not what either they or their physical surroundings look like. Town meetings are

continuous and discussions rage on everything from sexual kinks to depreciation schedules.

Whether by one telephonic tendril or millions, they are all connected to one another.

Collectively, they form what their inhabitants call the Net. It extends across that immense

region of electron states, microwaves, magnetic fields, light pulses and thought which sci-fi

writer William Gibson named Cyberspace.

As Barlow, and the EFF, continued public education efforts to promote the idea of "digital

rights," the term was increasingly used during the Internet boom of the late 1990s.

2. Cyberspace as an Internet metaphor

While cyberspace should not be confused with the real Internet, the term is often used to refer

to objects and identities that exist largely within the communication network itself, so that a

web site, for example, might be metaphorically said to "exist in cyberspace." According to

this interpretation, events taking place on the Internet are not therefore happening in the

countries where the participants or the servers are physically located, but "in cyberspace".

Cyberspace is the "place" where a telephone conversation appears to occur. Not inside your

actual phone, the plastic device on your desk. Not inside the other person's phone, in some

other city. The place between the phones. ...in the past twenty years, this electrical "space,"

which was once thin and dark and one-dimensional -- little more than a narrow speaking-
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tube, stretching from phone to phone -- has flung itself open like a gigantic jack-in the- box.

Light has flooded upon it, the eerie light of the glowing computer screen. This dark electric

netherworld has become a vast flowering electronic landscape. Since the 1960s, the world of

the telephone has cross-bred itself with computers and television, and though there is still no

substance to cyberspace, nothing you can handle, it has a strange kind of physicality now. It

makes good sense today to talk of cyberspace as a place all its own.

The "space" in cyberspace has more in common with the abstract, mathematical meanings of

the term than physical space. It does not have the duality of positive and negative volume

(while in physical space for example a room has the negative volume of usable space

delineated by positive volume of walls, Internet users cannot enter the screen and explore the

unknown part of the Net as an extension of the space they're in), but spatial meaning can be

attributed to the relationship between different pages (of books as well as webservers),

considering the unturned pages to be somewhere "out there." The concept of cyberspace

therefore refers not to the content being presented to the surfer, but rather to the possibility of

surfing among different sites, with feedback loops between the user and the rest of the system

creating the potential to always encounter something unknown or unexpected.

Videogames differ from text-based communication in that on-screen images are meant to be

figures that actually occupy a space and the animation shows the movement of those figures.

Images are supposed to form the positive volume that delineates the empty space. A game

adopts the cyberspace metaphor by engaging more players in the game, and then figuratively

representing them on the screen as avatars. Games do not have to stop at the avatar-player

level, but current implementations aiming for more immersive playing space take the form of

augmented reality rather than cyberspace, fully immersive virtual realities remaining

impractical.

Although the more radical consequences of the global communication network predicted by

some cyberspace proponents (i.e. the diminishing of state influence envisioned by John Perry

Barlow) failed to materialize and the word lost some of its novelty appeal, it remains current

as of 2006. Some virtual communities explicitly refer to the concept of cyberspace, e.g.

Linden Lab calling their customers "Residents" of Second Life, while all such communities

can be positioned "in cyberspace" for explanatory and comparative purposes (as Sterling did

in The Hacker Crackdown and many journalists afterwards), integrating the metaphor into a

wider cyber-culture.
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The metaphor has been useful in helping a new generation of thought leaders to reason

through new military strategies around the world, led largely by the US Department of

Defense (DoD). The use of cyberspace as a metaphor has had its limits, however, especially

in areas where the metaphor becomes confused with physical infrastructure.

3. Alternate realities in philosophy and art

3.1 Predating computers

Before cyberspace became a technological possibility, many philosophers suggested

the possibility of a virtual reality similar to cyberspace. In The Republic, Plato sets

out his allegory of the cave, widely cited as one of the first conceptual realities. He

suggests that we are already in a form of virtual reality which we are deceived into

thinking is true. True reality for Plato is accessible only through mental training and is

the reality of the forms. These ideas are central to Platonism and neoplatonism.

Another forerunner of the modern ideas of cyberspace is Descartes' thought that

people might be deceived by an evil demon which feeds them a false reality. This

argument is the direct predecessor of the modern ideas of brain in a vat and many

popular conceptions of cyberspace take Descartes' ideas as their starting point.

Visual arts have a tradition, stretching back to antiquity, of artefacts meant to fool the

eye and be mistaken for reality. This questioning of reality occasionally led some

philosophers and especially theologians to distrust art as deceiving people into

entering a world which was not real . The artistic challenge was resurrected with

increasing ambition as art became more and more realistic with the invention of

photography, film and finally immersive computer simulations.

4. Influenced by computers

4.1 Philosophy

American counterculture exponents like William S. Burroughs (whose literary

influence on Gibson and cyberpunk in general is widely acknowledged) and Timothy

Leary were among the first to extoll the potential of computers and computer

networks for individual empowerment.
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Some contemporary philosophers and scientists (i.e. David Deutsch in The Fabric of

Reality) employ virtual reality in various thought experiments. For example Philip

Zhai in Get Real: A Philosophical Adventure in Virtual Reality connects cyberspace

to the platonic tradition:

Let us imagine a nation in which everyone is hooked up to a network of VR

infrastructure. They have been so hooked up since they left their mother's wombs.

Immersed in cyberspace and maintaining their life by teleoperation, they have never

imagined that life could be any different from that. The first person that thinks of the

possibility of an alternative world like ours would be ridiculed by the majority of

these citizens, just like the few enlightened ones in Plato's allegory of the cave. Note

that this brain-in-a-vat argument conflates cyberspace with reality, while the more

common descriptions of cyberspace contrast it with the "real world".

4.2 Art

Having originated among writers, the concept of cyberspace remains most popular in

literature and film. Although artists working with other media have expressed some

interest in the concept, "cyberspace" in modern art is mostly used as a synonym for

"virtual reality" and remains more discussed than enacted

Topic : Obedience To Authority

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Legal drafting

 Define and explain the Distinguishing features

 Define and explain the Plagiarism

 Define and explain the Legalese

 Define and explain the Public Comprehensibility

 Define and explain the Resistance to Ambiguity

 Define and explain the Coverage of Contingencies

 Define and explain the Expectation/Preference

www.bsscommunitycollege.in   www.bssnewgeneration.in  www.bsslifeskillscollege.in

29
www.onlineeducation.bharatsevaksamaj.net        www.bssskillmission.in

WWW.BSSVE.IN



Definition/Overview:

Obedience training: Obedience training usually refers to the training of a dog and the term

is most commonly used in that context. Obedience training ranges from very basic training,

such as teaching the dog to reliably respond to basic commands such as "sit", "down",

"come", and "stay", to high level competition within clubs such as the American Kennel Club

and the Canadian Kennel Club, where additional commands, accuracy and performance are

scored and judged.

Authority: In politics, authority (Latin auctoritas, used in Roman law as opposed to potestas

and imperium) is often used interchangeably with the term "power". However, their meanings

differ: while "power" refers to the ability to achieve certain ends, "authority" refers to a claim

of legitimacy, justification and right to exercise that power. For example, whilst a mob has

the power to punish a criminal, such as through lynching, many people consider only the

courts have the authority to order capital punishment.

Since the emergence of social sciences, authority has been a subject of research in a variety

of empirical settings; the family (parental authority), small groups (informal authority of

leadership), intermediate organizations such as schools, churches, armies, industries and

bureaucracies (organizational and bureaucratic authority) and society-wide or inclusive

organizations ranging from the most primitive tribal society to the modern nation-state and

intermediate organization (political authority). The jurisdiction of political authority, the

location of sovereignty, the balancing of freedom and authority, and the requirements of

political obligations have been core questions for political philosophers from Plato and

Aristotle to the present.

"The phenomenon called authority is at once more ancient and more fundamental than the

phenomenon called state; the natural ascendancy of some men over others is the principle of

all human organizations and all human advances."
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Key Points:

1. Distinguishing features

1.1 Authority

Legal writing places heavy reliance on authority. In most legal writing, the writer

must back up assertions and statements with citations to authority. This is

accomplished by a unique and complicated citation system, unlike that used in any

other genre of writing. The standard methods for American legal citation are defined

by two competing rulebooks: the ALWD Citation Manual: A Professional System of

Citation and The Bluebook: A Uniform System of Citation. Different methods may be

used in other countries.

1.2 Precedent

Legal writing values precedent, as distinct from authority. Precedent means the way

things have been done before. For example, a lawyer who must prepare a contract and

who has prepared a similar contract before will often re-use, with limited changes, the

old contract for the new occasion. Or a lawyer who has filed a successful motion to

dismiss a lawsuit may use the same or a very similar form of motion again in another

case, and so on. Many lawyers use and re-use written documents in this way and call

these re-usable documents templates or, less commonly, forms.

1.3 Vocabulary

Legal writing extensively uses technical terminology that can be categorised in four

categories:

Specialized words and phrases unique to law, e.g. tort, fee simple, and novation.

Quotidian words having different meanings in law, e.g. action (lawsuit),

consideration (support for a promise), execute (to sign to effect), and party (a

principal in a lawsuit).

Archaic vocabulary: legal writing employs many old words and phrases that were

formerly quotidian language, but today exist only in law, dating from the
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1500s; English examples are herein, hereto, hereby, heretofore, whereas,

whereby, and wherefore ; said and such (as adjectives).

Loan words and phrases from other languages: In English, this includes terms

derived from French (estoppel, laches, and voir dire) and Latin (certiorari,

habeas corpus, prima facie, inter alia, mens rea, sub judice) and are not

italicised as English legal language, as would be foreign words in mainstream

English writing.

1.4 Formality

These features, requiring cited authorities, make legal writing formal. Many law

schools teach writing in this classical, formal, complex manner for the sake of legal

clarity. Recently, however, the law has moved from classical legal writing towards a

concise, mainstream, reader-friendly style. While legal vocabulary and verbose

sentences make legal writing difficult for non-attorneys, it is necessary.

Legal writing's principal purpose is to provide a thorough and precise document. In

following a tried-and-true format, a legal document leaves little open to interpretation.

An informal format renders the document's legal intentions unclear.

1.5 Categories of legal writing

Legal writing is of two, broad categories: (i) legal analysis and (ii) legal drafting.

Legal analysis is two-fold: (1) predictive analysis, and (2) persuasive analysis. In the

United States, in most law schools students must learn legal writing; the courses focus

on: (1) predictive analysis, i.e. an outcome-predicting memorandum (positive or

negative) of a given action for the attorney's client; and (2) persuasive analysis, e.g.

motions and briefs. Although not as widely taught in law schools, legal drafting

courses exist; other types of legal writing concentrate upon writing appeals or on

interdisciplinary aspects of persuasion.

1.6 Predictive legal analysis

The legal memorandum is the most common type of predictive legal analysis; it may

include the client letter or legal opinion. The legal memorandum predicts the outcome
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of a legal question by analyzing the authorities governing the question and the

relevant facts that gave rise to the legal question. It explains and applies the

authorities in predicting an outcome, and ends with advice and recommendations. The

legal memorandum also serves as record of the research done for a given legal

question. Traditionally, and to meet the legal reader's expectations, it is formally

organized and written.

1.7 Persuasive legal analysis

The persuasive document, a motion or a brief, attempts persuading the deciding

authority to favourably decide the dispute for the author's client. Motions and briefs

usually are submitted to judges, but also to mediators, arbitrators, and others. A

persuasive letter may attempt persuading the dispute's opposing party; persuasive

writing is the most rhetorically stylised. So, although a brief states the legal issues,

describes authorities, and applies authorities to the question as does a memorandum

the brief's application portion is framed as an argument. The author argues for one

approach to resolving the legal matter and does not present a neutral analysis.

2. Legal drafting

Legal drafting creates binding, legal text. It includes enacted law, i.e. statutes, rules,

regulations, contracts (private, public), agreements, notices, legal information, and related

documents about personal legal matters (wills, trusts). Legal drafting requires no legal

authority citation, and generally is written without a stylised voice.

3. Plagiarism

In writing an objective analysis or a persuasive document, lawyers write under the same

plagiarism rules applicable to most writers. Legal memoranda and briefs must properly

attribute quotations and source authorities; yet, within a law office, a lawyer might borrow

from other lawyers' texts without attribution, in using a well-phrased, successful argument

made in a previous brief.

Plagiarism is strictly prohibited in academic work, especially in law review articles, seminar

papers, and similar writings intended to reflect the author's original thoughts.
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Legal drafting is different; unlike in most other legal writing categories, plagiarism is

accepted, because of the high value of precedent. As noted, lawyers extensively use formats

(contracts, wills, etc.) in drafting documents; borrowing from previous, documents is

common. A good lawyer may frequently copy, verbatim, well-written clauses from a

contract, a will, or a statute to serve his or her client's legal interests.

4. Legalese

Legalese is an English term first used in 1914 for legal writing that is difficult for laymen to

read and understand, the implication being that said abstruseness is deliberate for excluding

the legally untrained and to justify high fees. Legalese, as a term, has been adopted in other

languages. Legalese is characterized by long sentences, many modifying clauses, complex

vocabulary, high abstraction, and insensitivity to the layman's need to understand the

document's gist. Legalese arises most commonly in legal drafting, yet appears in both types

of legal analysis. Today, the Plain Language Movement in legal writing is progressing, and

experts are busy trying to demystify legalese. Some important points in the debate of

"legalese" vs "plain language" as the continued standard for legal writing include:

5. Public Comprehensibility

Perhaps most obviously, legalese suffers from being less comprehensible to the general

public than plain English, which can be particularly important in both private (e.g. contracts)

and public matters (e.g. laws, especially in democracies where the populace is seen as both

responsible for and subject to the laws).

6. Resistance to Ambiguity

Legalese may be particularly resistant to misinterpretation, be it incidental or deliberate, for

two reasons:

 Its long history of use provides a similarly extensive background of precedent tied to the

language. This precedent, as discussed above, will be a strong determinant of how documents

written in legalese will be interpreted.

 The legalese language itself may be more precise when compared to plain English, having

arisen from a need for such precision, among other things.
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 Joseph Kimble, a modern plain-English expert and advocate, refutes the claim that legalese is

less ambiguous in The Great Myth that Plain Language is not Precise. Kimble says legalese

often contains so many convoluted constructions and circumlocutions that it is vaguer and

more ambiguous than plain English.

7. Coverage of Contingencies

Legal writing faces a trade off in attempting to cover all possible contingencies while

remaining reasonably brief. Legalese is characterized by a shift in priority towards the former

of these concerns. For example, legalese commonly uses doublets and triplets of words (e.g.

"null and void" and "dispute, controversy, or claim") which may appear redundant or

unnecessary to laymen, but to a lawyer might reflect an important reference to distinct legal

concepts.

Plain-English advocates suggest that no document can possibly cover every contingency, and

that lawyers should not attempt to encompass every contingency they can foresee. Rather,

lawyers should only draft for the known, possible, reasonably expected contingencies; see

Howard Darmstadter, Hereof, Thereof, and Everywhereof: A Contrarian Guide to Legal

Drafting 34.

8. Expectation/Preference

Regardless of its objective merits or demerits when compared to plain English, legalese has a

clear importance as a professional norm. As such, lawyers, judges, and clients may expect

and prefer it. For a humorous example of non-legalese, see the Interactive EasyFlow software

license & disclaimer excerpts

In Section 4 of this course you will cover these topics:
What'S Happening At The Mall? (All Contents Are New To This Edition)

Weight Debate
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Topic : What'S Happening At The Mall? (All Contents Are New To This

Edition)

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Early shopping centers

 Define and explain the Classes of malls

 Define and explain the Regional malls

 Define and explain the Super-regional malls

 Define and explain the Outlet malls

 Define and explain the Components

 Define and explain the Shopping property management firms

 Define and explain the Legal issues of Shopping

 Define and explain the Shopping venues

 Define and explain the Shopping Stores

 Define and explain the Home shopping

 Define and explain the Shopping time

 Define and explain the Regulation of Shopping

 Define and explain the Shopping seasons

 Define and explain the Pricing and negotiation

 Define and explain the Shipping in popular culture

Definition/Overview:

Shopping mall: A shopping mall or shopping centre is a building or set of buildings that

contain a variety of retail units, with interconnecting walkways enabling visitors to easily

walk from unit to unit.

Strip malls have developed since the 1920s, corresponding to the rise of suburban living in

the United Statesafter World War II. As such, the strip mall development has been the subject

of the same criticisms leveled against suburbanisation and suburban sprawl in general. In the

United Kingdom, these are called retail parks, out-of-town shopping centres, or precincts.
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Key Points:

1. Early shopping centers

An early shopping center in the United States was Country Club Plaza, which opened in 1924

in Kansas City, Missouri. Other important shopping centers built in the 1920s and early

1930s are the Highland Park Villagein Dallas, Texas; River Oaks in Houston, Texas; and

Park and Shop in Washington, DC.

However, the concept of the fully-enclosed shopping mall did not appear until the 1950s. The

idea was pioneered by the Austrian-born architect and American immigrant Victor Gruen.

This new generation, that were eventually called malls, included Northgate Mall, built in

north Seattle, Washington, USA in 1950, Victor Gruen's Northland Shopping Center built

near Detroit, Michigan, USA in 1954, and Gulfgate Mall in Houston were all originally open-

air pedestrian shopping centers that later were enclosed as malls. The first enclosed, postwar

shopping center (or mall) was the Gruen-designed Southdale Center, which opened in the

Twin Cities suburb of Edina, Minnesota, USAin 1956. As equally important as the enclosed

aspect of these new malls was that for the first time in the development of American cities,

these malls moved retailing away from the dense, commercial downtown into the new

sprawling and largely residential suburbs. This formula--enclosed space with stores attached,

away from downtown, and accessible only by automobile--became a popular way to build

retail across the world at different moments. In the UK, Chrisp Street Market was the first

pedestrian shopping area built with a road at the shop fronts.

The Bergen Mall, the oldest enclosed mall in New Jersey, opened in Paramus on November

14, 1957, with Dave Garroway, host of The Today Show, serving as master of ceremonies.

The mall, located just miles from New York City, was first planned in 1955 by Allied Stores

to have 100 stores and 8,600 parking spaces in a 1.5 million ft mall that would include a

300,000 ft Stern's store and two other 150,000 ft department stores as part of the initial

design. Allied's chairman B. Earl Puckett confidently announced the Bergen Mall as the

largest of ten proposed centers, stating that there were 25 cities that could support such

centers and that no more than 50 malls of this type would ever be built nationwide.

The title of the largest enclosed shopping mall remains with the West Edmonton Mall in

Edmonton, Alberta, Canada since 1986. West Edmonton Mall is listed in the Guinness Book
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of World Records for the "largest shopping centre in the world" and "world's largest parking

lot". One of the world's largest shopping complexes at one location is the two-mall

agglomeration of the Plaza at King of Prussia and the Court at King of Prussia in the

Philadelphia suburb of King of Prussia, Pennsylvania , USA. The King of Prussia mall has

the most shopping per square foot in the US. The most visited shopping mall in the world and

largest mall in the United States is the Mall of America, located near the Twin Cities in

Bloomington, Minnesota, USA. However, several Asian malls are advertised as having more

visitors, including Mal Taman Anggrek, Kelapa Gading Mall and Megamal Pluit, all in

Jakarta-Indonesia, Berjaya Times Square in Malaysiaand SM Megamall in the Philippines.

A mall can refer to a shopping mall, which is a place where a collection of shops all adjoin a

pedestrian area, or an exclusively pedestrian street, that allows shoppers to walk without

interference from vehicle traffic. Mall is generally used in North America and Australasia to

refer to a large shopping area usually composed of a single building which contains multiple

shops, usually "anchored" by one or more department stores surrounded by a parking lot,

while the term arcade is more often used, especially in Britain, to refer to a narrow

pedestrian-only street, often covered or between closely spaced buildings . A larger, often

only partly covered but exclusively pedestrian shopping area is in Britain also termed a

shopping precinct or pedestrian precinct. The majority of British shopping centres are in town

centres, usually inserted into old shopping districts, and surrounding by subsidiary open air

shopping streets. A number of large out-of-town "regional malls" such as Meadowhall,

Sheffield and the Trafford Centre, Manchesterwere built in the 1980s and 1990s, but there are

only ten of them or so and planning regulations prohibit the construction of any more. Out-of-

town shopping developments in the UKare now focused on retail parks, which consist of

groups of warehouse style shops with individual entrances from outdoors. Planning policy

prioritizes the development of existing town centres, although with patchy success. The

Metro centre, Gateshead, is the largest shopping centre in Europewith over 330 shops, 50

restaurants and an 11 screen cinema

2. Classes of malls

In many cases, regional and super-regional malls exist as parts of large superstructures which

often also include office space, residential space, amusement parks and so forth. This trend

can be seen in the construction and design of many modern supermalls such as Cevahir Mall

in Turkey. The International Council of Shopping Centers' 1999 definitions were not
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restricted to shopping centers in any particular country, but later editions were made specific

to the U.S.with a separate set for Europe.

3. Regional malls

The exterior of the Selfridges department store in the Bullring shopping complex in

Birmingham, Englandexemplifies the designs of modern shopping malls.

The exterior of the Selfridges department store in the Bullring shopping complex in

Birmingham, Englandexemplifies the designs of modern shopping malls.

A regional mall is, per the International Council of Shopping Centers, in the United States, a

shopping mall which is designed to service a larger area than a conventional shopping mall.

As such, it is typically larger with 400,000 square feet (37,000 m) to 800,000 square feet

(74,000 m) gross leasable area with at least two anchors and offers a wider selection of stores.

Given their wider service area, these malls tend to have higher-end stores that need a larger

area in order for their services to be profitable. Regional malls are also found as tourist

attractions in vacation areas.

4. Super-regional malls

A super-regional mall is, per the ICSC, in the U.S.a shopping mall with over 800,000 square

feet (74,000 m) of gross leasable area, and which serves as the dominant shopping venue for

the region in which it located.

5. Outlet malls

An outlet mall (or outlet centre) is a type of shopping mall in which manufacturers sell their

products directly to the public through their own stores. Other stores in outlet malls are

operated by retailers selling returned goods and discontinued products, often at heavily

reduced prices. Outlet stores were found as early as 1936, but the first multi-outlet mall,

Vanity Fair, located in Reading, PAdidn't open until 1974. Belz Enterprises opened the first

enclosed factory outlet mall in 1979, in Lakeland, TN, a suburb of Memphis.
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6. Components

6.1 Food court

A shopping mall food court consists of food vendors offering a selection of food. At a

typical food court, food is ordered at one of the vendors and then consumed at a

seating area, which is normally a plaza surrounded by the counters of the multiple

food vendors.

6.2 Department stores

When the shopping mall format was developed by Victor Gruen in the mid-1950s,

signing larger department stores was necessary for the financial stability of the

projects, and to draw retail traffic that would result in visits to the smaller stores in the

mall as well. These larger stores are termed anchor store or draw tenant. Anchors

generally have their rents heavily discounted, and may even receive cash inducements

from the mall to remain open. In physical configuration, anchor stores are normally

located as far from each other as possible to maximize the amount of traffic from one

anchor to another.

6.3 Dead malls

In the U.S, as more modern facilities are built, many early malls have become largely

abandoned, due to decreased traffic and tenancy. These "dead malls" have failed to

attract new business and often sit unused for many years until restored or demolished.

Interesting examples of architecture and urban design, these structures often attract

people who explore and photograph them. This phenomenon of dead and dying malls

is examined in detail by the website Deadmalls.com, which hosts many such

photographs, as well as historical accounts. Until the mid-1990s, the trend was to

build enclosed malls and to renovate older outdoor malls into enclosed ones. Such

malls had advantages such as temperature control. Since then, the trend has turned

and it is once again fashionable to build open-air malls. Some enclosed malls have

been opened up, such as the Sherman Oaks Galleria. In addition, some malls, when

replacing an empty anchor location, have replaced the former anchor store building
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with the more modern outdoor design, leaving the remainder of the indoor mall intact,

such as the Del Amo Fashion Center in Torrance, California.

6.4 New trends

In parts of Canada, it is now rare for new shopping malls to be built, as outdoor outlet

malls or big box shopping areas known as power centres are now favored, although

the traditional enclosed shopping mall is still in demand by those seeking weather-

protected, all-under-one-roof shopping. In addition the enclosed interconnections

between downtown multi story shopping malls continue to grow in the Underground

city of Montreal (32 kilometres of passageway), the PATH system of Toronto(27 km

of passageway) and the Plus15 system of Calgary (16 km of overhead passageway).

6.5 Vertical malls

Due to the high land price in densely populated conurbations such as Hong Kong, and

the higher yield on retail property, the "vertical mall" is common - Times Square is

considered the first of its kind. The concept of the vertical mall departs from the

common western model of the flat shopping mall: space allocated to retail is

configured over a number of storeys accessible by escalators linking the different

levels of the mall. The challenge of this type of mall is to overcome the natural

tendency of shoppers to move horizontally and encourage shoppers to move upwards

and downwards.

7. Shopping property management firms

A shopping property management firms is a company that specializes in owning and

managing shopping malls. Most shopping property management firms own at least 20 malls,

often specializing in one area. Some shopping property management firms use a similar

naming scheme for most of their malls, for example Mills Corporation puts "Mills" in most of

their mall names and SM Prime Holdings of the Philippinesputs "SM" in all of their malls in

the country and abroad including their anchor stores, SM Department Store, SM Appliance

Center. SM Hypermarket, SM Cinema and SM Supermarket.
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8. Legal issues of Shopping

One controversial aspect of malls has been their effective displacement of traditional main

streets. Many consumers prefer malls, with their spacious parking garages, entertaining

environments, and private security guards, over downtown, which often suffers from limited

parking, poor maintenance, and limited police coverage.

In response, a few jurisdictions, notably California, have expanded the right of freedom of

speech to ensure that speakers will be able to reach consumers who prefer to shop, eat, and

socialize within the boundaries of privately owned malls. SeePruneyard Shopping Center v.

Robins.

9. Shopping venues

A larger commercial zone can be found in city downtown or Arab city souk. Shopping hubs,

or shopping centers, are collection of stores that is a grouping of several businesses. Typical

examples include shopping malls, town squares, flea markets, and bazaars.

10. Shopping Stores

Shops are divided into multiple categories of stores which sell a selected set of goods or

services. Usually they are tiered by target demographic based on the amount disposable

income of the shopper. They can be tiered from cheap to pricey.

Some shops sell second-hand goods. Often the public can also sell goods to such shops. In

other cases, especially in the case of a nonprofit shop, the public donates goods to the shop to

be sold though thrift stores in the USA, charity shops in the UK. In give-away shops goods

can be taken for free. In antique shops, the public can find goods that are older and harder to

find. Sometimes people are broke and borrow money from a pawn shop using an item of

value as collateral. College students are known to resell books back though college textbook

bookstores. Old used items are often distributed though surplus stores.

Many shops are part of a shopping chain that carry the same trademark (company name) and

logo using the same branding, same presentation, and sell the same products but in different

locations. The shops may be owned by one company, or there may be a franchising company
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that has franchising agreements with the shop owners often found in relation to restaurant

chains.

Various types of retail stores that specialise in the selling of goods related to a theme include

bookstores, candy shops, liquor stores, gift shops, hardware stores, hobby stores, pet stores,

pharmacys, sex shops, supermarkets. Other stores such as big-box stores, hypermarkets,

convenience stores, department stores, general stores, dollar stores sell a wider variety of

products not horizontally related to each other.

11. Home shopping

With modern technology such as television and telephone and the Internet, users could be

described as home shopping though online retail stores. Electronic commerce and business-

to-consumer electronic commerce systems in combination of home mail delivery systems

make this possible. Typically a consumer could make purchases though online shopping,

shopping channels, mail order, etc. Sometimes peddlers and ice cream trucks pass though the

neighborhoods offering services and goods. Also, neighborhood shopping takes place though

various garage sales found in United States. Online shopping has completely redefined the

way people make their buying decisions; they have access to a lot of information about a

particular product which can be looked at and evaluated, at any given time. Also, with time

always racing ahead of us, online shopping allows us to save that precious time- window

which would have been spent traveling to the store or mall.

12. Shopping time

The tone or style of this article or section may not be appropriate for Wikipedia.

Specific concerns may be found on the talk page. See Wikipedia's guide to writing better

articles for suggestions. Shopping time is anytime. When the stores are closed, go online.

Watch TV, use your mobile phone or look at catalogues. Make sure to always look at the

shipping time and price, because that's when shopping outside of the stores starts to get

expensive. Make sure to always spend money wisely. Some countries and stores don't open

on a certain day for religious, political, or economical reasons. See reasons.
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13. Regulation of Shopping

Some business have shopping hours but some are open 24 hours 7 days a week. Some nations

regulate the operation of businesses for religious reasons and do not allow shopping on

particular days or dates.

14. Shopping seasons

Shopping seasons are periods where a burst of spending occurs - typically near holidays in

the United States, where Christmas shopping is the biggest shopping spending season. Some

famous target dates are Black Friday and Cyber Monday.

Some religions regard such spending seasons against their religion and dismiss the practice.

Many question the over-commercialization and the response by stores who downplay the

shopping season often cited in the Christmas controversy or War on Christmas. The National

Retail Federation (NRF) also highlights the importance of back-to-school shopping for

retailers which comes second behind holiday shopping where buyers often buy clothing and

school supplies for their children. In 2006, Americans spend over $17 billion on their kids

according to NRF survey.

15. Pricing and negotiation

The pricing technique used by most retailers is cost-plus pricing. This involves adding a

markup amount (or percentage) to the retailers cost. Another common technique is

manufacturers suggested list pricing. This simply involves charging the amount suggested by

the manufacturer and usually printed on the product by the manufacturer.

In Western countries, retail prices are often so-called psychological prices or odd prices: a

little less than a round number, e.g. $ 6.95. In Chinese societies, prices are generally either a

round number or sometimes some lucky number. This creates price points.

Often prices are fixed and displayed on signs or labels. Alternatively, there can be price

discrimination for a variety of reasons. The retailer charges higher prices to some customers

and lower prices to others. For example, a customer may have to pay more if the seller

determines that he or she is willing to. The retailer may conclude this due to the customer's

wealth, carelessness, lack of knowledge, or eagerness to buy.
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Price discrimination can lead to a bargaining situation often called haggling, a negotiation

about the price. Economists see this as determining how the transaction's total surplus will be

divided into consumer and producer surplus. Neither party has a clear advantage, because the

threat of no sale exists, whence the surplus vanishes for both.

16. Shipping in popular culture

There was television shopping game shows called Shop 'Til You Drop and Supermarket

Sweep. The Pet Shop Boys wrote a song called "Shopping" for their 1987 album Actually. It

takes the totally consumerist approach many shoppers have, and turns it into a satire on the

privatisation culture of Britain in the 1980s. In the Gilmore Girls fourth season episode

"Scene in a Mall," a significant part of the episode is devoted to window shopping, which is

Lorelai and Rory's main plan for the day.

In the famous shopping quote by Bo Derek, "whoever said money can't buy happiness simply

didn't know where to go shopping." Internet shopping bargain aggregation sites such as have

become a favorite shopping channel for busy people. Hundreds of merchant sites are

reviewed for favorable pricing. Coupons for reduced pricing or free shipping are presented

with the item which helps deliver additional value to the shoppers.

Topic : Weight Debate

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Weight and Mass

 Define and explain the Units of weight

 Define and explain the SI units

 Define and explain the SI units

 Define and explain the pound and other non-SI units

 Define and explain the Sensation of weight

 Define and explain the Measuring weight

 Define and explain the Relative weights on the Earth, other planets and the Moon
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Definition/Overview:

Weight: In the physical sciences, weight is a measurement of the gravitational force acting

on an object. Near the surface of the Earth, the acceleration due to gravity is approximately

constant; this means that an object's weight is roughly proportional to its mass.

Key Points:

1. Weight and Mass

In modern scientific usage, weight and mass are fundamentally different quantities: mass is

an intrinsic property of matter, whereas weight is a force that results from the action of

gravity on matter: it measures how strongly gravity pulls on that matter.

However, the recognition of this difference is, historically, a relatively recent development

and in many everyday situations the word "weight" continues to be used when "mass" is

meant. For example, we say that an object "weighs one kilogram", even though the kilogram

is a unit of mass. The distinction between mass and weight is unimportant for many practical

purposes because the strength of gravity is very simliar everywhere on the surface of the

Earth. In such a constant gravitational field, the gravitational force exerted on an object (its

weight) is directly proportional to its mass. So, if object A weighs, say, 10 times as much as

object B, then object A's mass is 10 times that of object B. This means that an object's mass

can be measured indirectly by its weight For example, when we buy a bag of sugar we can

measure its weight (how hard it presses down on the scales) and be sure that this will give a

good indication of the quantity that we are actually interested in, which is the mass of sugar

in the bag.

Nevertheless, the Earth's gravitational field can vary by as much as 0.5% at different

locations on Earth These alter the relationship between weight and mass, and must be taken

into account in high precision weight measurements that are intended to indirectly measure

mass. To eliminate this variation, when the weight of objects is used in commerce, the value

given is what they would weigh at a nominal standard gravitational acceleration of 9.80665

m/s2 (approx. 32.174 ft/s2) Spring scales, which measure local weight, must be calibrated at

the location at which they will be used to show this standard weight, to be legal for

commerce. The use of "weight" for "mass" also persists in some scientific terminology for
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example, in the chemical terms "atomic weight", "molecular weight", and "formula weight",

rather than the preferred "atomic mass" etc.

The difference between mass and force becomes obvious when:

 Objects are compared in different gravitational fields, such as away from the Earth's surface.

For example, on the surface of the Moon, gravity is only about one-sixth as strong as on the

surface of the Earth. A one-kilogram mass is still a one-kilogram mass (as mass is an intrinsic

property of the object) but the downward force due to gravity is only one-sixth of what the

object would experience on Earth.

 Masses are considered in the context of a lever, such as a cantilever structure or a weighing

balance.

 Locating the center of gravity of an object (although if the gravitation field is uniform, the

center of gravity will coincide with the center of mass).

 An object is submersed in a fluid (for instance, a brick weighs less when placed in water, and

helium balloon in the atmosphere appears to have negative weight).

2. Units of weight

Systems of units of weight (force) and mass have a tangled history, partly because the

distinction was not properly understood when many of the units first came into use.

Three approaches to mass and force units

System Gravitational Engineering Absolute

Force (F) F = ma F = ma/gc = wa/g F = ma

Weight (w) w = mg w = mg/gc ≈ m w = mg

Units English Metric English Metric English Metric

Acceleration (a) ft/s2 m/s2 ft/s2 m/s2 ft/s2 m/s2

Mass (m) slug hyl pound-mass kilogram pound kilogram

Force (F) pound kilopond pound-force kilopond poundal newton

3. SI units

In most modern scientific work, physical quantities are measured in SI units. The SI unit of

mass (and hence weight in some everyday senses) is the kilogram. The SI unit of force (and

hence weight in the mechanics sense) is the newton (N) which can also be expressed in SI

base units as kgm/s (kilograms times metres per second squared).
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The gravitational force exerted on an object is proportional to the mass of the object, so it is

reasonable to think of the strength of gravity as measured in terms of force per unit mass, that

is, newtons per kilogram (N/kg). However, the unit N/kg resolves to m/s; (metres per second

per second), which is the SI unit of acceleration, and in practice gravitational strength is

usually quoted as an acceleration.

4. The pound and other non-SI units

In United Statescustomary units, the pound can be either a unit of force or a unit of mass.

Related units used in some distinct, separate subsystems of units include the poundal and the

slug. The poundal is defined as the force necessary to accelerate a one-pound object at 1 ft/s,

and is equivalent to about 1/32 of a pound (force). The slug is defined as the amount of mass

that accelerates at 1 ft/s when a pound of force is exerted on it, and is equivalent to about 32

pounds (mass).

The kilogram-force is a non-SI unit of force, defined as the force exerted by a one-kilogram

mass in standard Earth gravity (equal to 9.80665 newtons exactly). The dyne is the cgs unit of

force and is not a part of SI, while weights measured in the cgs unit of mass, the gram, remain

a part of SI. Conversion between weight (force) and mass

To convert between weight (force) and mass we use Newton's second law, F = ma (force =

mass acceleration). Here, F is the force (weight) due to gravity, m is the mass of the object in

question, and a is the acceleration due to gravity, on Earth approximately 9.8 m/s or 32.2 ft/s.

In this context the same equation is often written as W = mg, with W standing for weight, and

g for the acceleration due to gravity.

5. Sensation of weight

The weight force that we actually sense is not the downward force of gravity, but the normal

force (an upward contact force) exerted by the surface we stand on, which opposes gravity

and prevents us falling to the center of the Earth. This normal force, called the apparent

weight, is the one that is measured by a spring scale.

For a body supported in a stationary position, the normal force balances the earth's

gravitational force, and so apparent weight has the same magnitude as actual weight.

(Technically, things are slightly more complicated. For example, an object immersed in water

weighs less, according to a spring scale, than the same object in air; this is due to buoyancy,

which opposes the weight force and therefore generates a smaller normal. These and other

factors are explained further under apparent weight.)

If there is no contact with any surface to provide such an opposing force then there is no

sensation of weight (no apparent weight). This happens in free-fall, as experienced by sky-
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divers (until they approach terminal velocity) and astronauts in orbit, who feel "weightless"

even though their bodies are still subject to the force of gravity: they're just no longer

resisting it. The experience of having no apparent weight is also known as microgravity.

A degree of reduction of apparent weight occurs, for example, in elevators. In an elevator, a

spring scale will register a decrease in a person's (apparent) weight as the elevator starts to

accelerate downwards. This is because the opposing force of the elevator's floor decreases as

it accelerates away underneath one's feet.

6. Measuring weight

Weight is commonly measured using one of two methods. A spring scale or hydraulic or

pneumatic scale measures local weight, the local force of gravity on the object (strictly

apparent weight force). Since the local force of gravity can vary by up to 0.5% at different

locations, spring scales will measure slightly different weights for the same object (the same

mass) at different locations. To standardize weights, scales are always calibrated to read the

weight an object would have at a nominal standard gravity of 9.80665 m/s2 (approx. 32.174

ft/s2). However, this calibration is done at the factory. When the scale is moved to another

location on Earth, the force of gravity will be different, causing a slight error. So to be highly

accurate, and legal for commerce, spring scales must be recalibrated at the location at which

they will be used.

A balance on the other hand, compares the weight of an object to standard weights, using a

lever. Since any variations in gravity will act equally on the unknown and the known weights,

a balance will indicate the same value at any location on Earth. Therefore balance weights are

usually calibrated in mass units, so the balance measures mass. Balances can be marked in

weight units, but since the weights are calibrated at the factory for standard gravity, the

balance will measure standard weight, what the object would weigh at standard gravity, not

the actual local force of gravity on the object.

If the actual force of gravity on the object is needed, this can be calculated by multiplying the

mass measured by the balance by the acceleration due to gravity either standard gravity (for

everyday work) or the precise local gravity (for precision work). Tables of the gravitational

acceleration at different locations can be found on the web.

Gross weight is a term that generally is found in commerce or trade applications, and refers to

the total weight of a product and its packaging. Conversely, net weight refers to the weight of

the product alone, discounting the weight of its container or packaging.
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7. Relative weights on the Earth, other planets and the Moon

The table below shows comparative gravitational accelerations at the surface of the Sun, the

Earth's moon, each of the planets in the solar system, and Pluto. The surface is taken to mean

the cloud tops of the gas giants (Jupiter, Saturn, Uranus and Neptune). For the Sun, the

surface is taken to mean the photosphere. The values in the table have not been de-rated for

the centrifugal effect of planet rotation (and cloud-top wind speeds for the gas giants) and

therefore, generally speaking, are similar to the actual gravity that would be experienced near

the poles.

Body
Multiple of

Earth gravity
m/s

Sun 27.90 274.1

Mercury 0.3770 3.703

Venus 0.9032 8.872

Earth 1 (by definition) 9.8226

Moon 0.1655 1.625

Mars 0.3895 3.728

Jupiter 2.640 25.93

Saturn 1.139 11.19

Uranus 0.917 9.01

Neptune 1.148 11.28

Pluto 0.0621 0.610

In Section 5 of this course you will cover these topics:
New And Improved: Six Decades Of Advertising
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Topic : New And Improved: Six Decades Of Advertising

Topic Objective:

At the end of this topic students would be able to:

 Define and explain the Overview

 Define and explain the Mobile Billboard Advertising

 Define and explain the Types of advertising

 Define and explain the Public service advertising

 Define and explain the Newer media and advertising approaches

 Define and explain the Measuring the impact of mass advertising

 Define and explain the Effect on memories and behavior

 Define and explain the Public perception of the medium

 Define and explain the Negative effects of advertising

 Define and explain the Regulation of Advertising

 Define and explain the Future of Advertising

Definition/Overview:

Advertising: Advertising is a form of communication that typically attempts to persuade

potential customers to purchase or to consume more of a particular brand of product or

service. Many advertisements are designed to generate increased consumption of those

products and services through the creation and reinforcement of "brand image" and "brand

loyalty". For these purposes, advertisements sometimes embed their persuasive message with

factual information. Every major medium is used to deliver these messages, including

television, radio, cinema, magazines, newspapers, video games, the Internet and billboards.

Advertising is often placed by an advertising agency on behalf of a company or other

organization.

Advertisements are seen on the seats of shopping carts, on the walls of an airport walkway,

on the sides of buses, and are heard in telephone hold messages and in-store public address

systems. Advertisements are often placed anywhere an audience can easily or frequently

access visual, audio and printed information.
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Organizations that frequently spend large sums of money on advertising that sells what is not,

strictly speaking, a product or service include political parties, interest groups, religious

organizations, and military recruiters. Non-profit organizations are not typical advertising

clients, and may rely on free modes of persuasion, such as public service announcements.

Advertising spending has increased dramatically in recent years. In 2006, spending on

advertising has been estimated at $155 billion in the United States and $385 billion

worldwide, and the latter to exceed $500 billion by 2010.

While advertising can be seen as necessary for economic growth, it is not without social

costs. Unsolicited Commercial Email and other forms of spam have become so prevalent as

to have become a major nuisance to users of these services, as well as being a financial

burden on internet service providers. Advertising is increasingly invading public spaces, such

as schools, which some critics argue is a form of child exploitation.

Key Points:

1. Overview

Commercial messages and political campaign displays have been found in the ruins of

ancient Arabia. Egyptians used papyrus to create sales messages and wall posters, while lost-

and-found advertising on papyrus was common in Ancient Greece and Ancient Rome. Wall

or rock painting for commercial advertising is another manifestation of an ancient advertising

form, which is present to this day in many parts of Asia, Africa, and South America. The

tradition of wall painting can be traced back to Indian rock-art paintings that date back to

4000 BCE. As printing developed in the 15th and 16th century, advertising expanded to

include handbills. In the 17th century advertisements started to appear in weekly newspapers

in England. These early print advertisements were used mainly to promote: books and

newspapers, which became increasingly affordable with advances in the printing press; and

medicines, which were increasingly sought after as disease ravaged Europe. However, false

advertising and so-called "quack" advertisements became a problem, which ushered in the

regulation of advertising content.

Edoperiod advertising flyer from 1806 for a traditional medicine called Kinseitan.
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As the economy expanded during the 19th century, advertising grew alongside. In the United

States, the success of this advertising format eventually led to the growth of mail-order

advertising. In June 1836, French newspaper La Presse is the first to include paid advertising

in its pages, allowing it to lower its price, extend its readership and increase its profitability.

The formula is soon copied by all titles. Around 1840, Volney Palmer established a

predecessor to advertising agencies in Boston. Around the same time, in France, Charles-

Louis Havas extended the services of his news agency, Havas to include advertisement

brokerage, making it the first French group to organize. At first, agencies were brokers for

advertisement space in newspapers. N. W. Ayer& Son was the first full-service agency to

assume responsibility for advertising content. N.W. Ayer opened in 1869, and was located in

Philadelphia.

At the turn of the century, there were few career choices for women in business; however,

advertising was one of the few. Since women were responsible for most of the purchasing

done in their household, advertisers and agencies recognised the value of women's insight

during the creative process. In fact, the first American advertising to use a sexual sell was

created by a woman for a soap product. Although tame by today's standards, the

advertisement featured a couple with the message "The skin you love to touch".

When radio stations began broadcasting in the early 1920s, the programs were however

nearly exploded. This was so because the first radio stations were established by radio

equipment manufacturers and retailers who offered programs in order to sell more radios to

consumers. As time passed, many non-profit organizations followed suit in setting up their

own radio stations, and included: schools, clubs and civic groups. When the practice of

sponsoring programs was popularised, each individual radio program was usually sponsored

by a single business in exchange for a brief mention of the business' name at the beginning

and end of the sponsored shows. However, radio station owners soon realised they could earn

more money by selling sponsorship rights in small time allocations to multiple businesses

throughout their radio station's broadcasts, rather than selling the sponsorship rights to single

businesses per show. This practice was carried over to television in the late 1940s and early

1950s. A fierce battle was fought between those seeking to commercialise the radio and

people who argued that the radio spectrum should be considered a part of the commons to be

used only non-commercially and for the public good. The United Kingdompursued a public

funding model for the BBC, originally a private company but incorporated as a public body
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by Royal Charter in 1927. In Canada, advocates like Graham Spry were likewise able to

persuade the federal government to adopt a public funding model. However, in the United

States, the capitalist model prevailed with the passage of the 1934 Communications Act

which created the Federal Communications Commission. To placate the socialists, the U.S.

Congress did require commercial broadcasters to operate in the "public interest, convenience,

and necessity". Nevertheless, public radio does exist in the United States of America. In the

early 1950s, the Dumont television network began the modern trend of selling advertisement

time to multiple sponsors. Previously, Dumonthad trouble finding sponsors for many of their

programs and compensated by selling smaller blocks of advertising time to several

businesses. This eventually became the norm for the commercial television industry in the

United States. However, it was still a common practice to have single sponsor shows, such as

the U.S. Steel Hour. In some instances the sponsors exercised great control over the content

of the show - up to and including having one's advertising agency actually writing the show.

The single sponsor model is much less prevalent now, a notable exception being the

Hallmark Hall of Fame.

The 1960s saw advertising transform into a modern approach in which creativity was allowed

to shine, producing unexpected messages that made advertisements more tempting to

consumers' eyes. The Volkswagen ad campaignfeaturing such headlines as "Think Small"

and "Lemon" (which were used to describe the appearance of the car)ushered in the era of

modern advertising by promoting a "position" or "unique selling proposition" designed to

associate each brand with a specific idea in the reader or viewer's mind. This period of

American advertising is called the Creative Revolution and its poster boy was Bill Bernbach

who helped create the revolutionary Volkswagen ads among others. Some of the most

creative and long-standing American advertising dates to this incredibly creative period.

The late 1980s and early 1990s saw the introduction of cable television and particularly

MTV. Pioneering the concept of the music video, MTV ushered in a new type of advertising:

the consumer tunes in for the advertising message, rather than it being a byproduct or

afterthought. As cable and satellite television became increasingly prevalent, specialty

channels emerged, including channels entirely devoted to advertising, such as QVC, Home

Shopping Network, and ShopTV.

Marketing through the Internet opened new frontiers for advertisers and contributed to the

"dot-com" boom of the 1990s. Entire corporations operated solely on advertising revenue,
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offering everything from coupons to free Internet access. At the turn of the 21st century, a

number of websites including the search engine Google, started a change in online

advertising by emphasizing contextually relevant, unobtrusive ads intended to help, rather

than inundate, users. This has led to a plethora of similar efforts and an increasing trend of

interactive advertising. The share of advertising spending relative to GDP has changed little

across large changes in media. For example, in the U.S. in 1925, the main advertising media

were newspapers, magazines, signs on streetcars, and outdoor posters. Advertising spending

as a share of GDP was about 2.9 percent. By 1998, television and radio had become major

advertising media. Nonetheless, advertising spending as a share of GDP was slightly

lowerabout 2.4 percent.

A recent advertising innovation is "guerrilla promotions", which involve unusual approaches

such as staged encounters in public places, giveaways of products such as cars that are

covered with brand messages, and interactive advertising where the viewer can respond to

become part of the advertising message. This reflects an increasing trend of interactive and

"embedded" ads, such as via product placement, having consumers vote through text

messages, and various innovations utilizing social networking sites

Paul McManus, the Creative Director of TBWA\Europe in the late 90s summed up

advertising as being "all about understanding. Understanding of the brand, the product or the

service being offered and understanding of the people (their hopes and fears and needs) who

are going to interact with it. Great advertising is the creative expression of that

understanding."

2. Mobile Billboard Advertising

Mobile Billboards are flat-panel campaign units in which their sole purpose is to carry

advertisements along dedicated routes selected by clients prior to the start of a campaign.

Mobile Billboard companies do not typically carry third-party cargo or freight. Mobile

displays are used for various situations in metropolitan areas throughout the world, including:

 Target advertising

 One day, and long term campaigns

 Convention

 Sporting events
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 Store openings or other similar promotional events

 Big advertisements from smaller companies

3. Public service advertising

The same advertising techniques used to promote commercial goods and services can be used

to inform, educate and motivate the public about non-commercial issues, such as AIDS,

political ideology, energy conservation, religious recruitment, and deforestation.

Advertising, in its non-commercial guise, is a powerful educational tool capable of reaching

and motivating large audiences. "Advertising justifies its existence when used in the public

interest - it is much too powerful a tool to use solely for commercial purposes." - Attributed

to Howard Gossage by David Ogilvy

Public service advertising, non-commercial advertising, public interest advertising, cause

marketing, and social marketing are different terms for (or aspects of) the use of sophisticated

advertising and marketing communications techniques (generally associated with commercial

enterprise) on behalf of non-commercial, public interest issues and initiatives.

In the United States, the granting of television and radio licenses by the FCC is contingent

upon the station broadcasting a certain amount of public service advertising. To meet these

requirements, many broadcast stations in America air the bulk of their required Public

Service Announcements during the late night or early morning when the smallest percentage

of viewers are watching, leaving more day and prime time commercial slots available for

high-paying advertisers. Public service advertising reached its height during World Wars I

and II under the direction of several governments. Now in days, people average around 500

advertisements a day, found one researcher.

4. Types of advertising

4.1 Media

Commercial advertising media can include wall paintings, billboards, street furniture

components, printed flyers and rack cards, radio, cinema and television ads, web

banners, mobile telephone screens, shopping carts, web popups, skywriting, bus stop

benches, human directional, magazines, newspapers, town criers, sides of buses or
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airplanes ("logojets"), taxicab doors, roof mounts and passenger screens, musical

stage shows, subway platforms and trains, elastic bands on disposable diapers,

stickers on apples in supermarkets, shopping cart handles, the opening section of

streaming audio and video, posters, and the backs of event tickets and supermarket

receipts. Any place an "identified" sponsor pays to deliver their message through a

medium is advertising.

Another way to measure advertising effectiveness is known as ad tracking. This

advertising research methodology measures shifts in target market perceptions about

the brand and product or service. These shifts in perception are plotted against the

consumers levels of exposure to the companys advertisements and promotions.The

purpose of Ad Tracking is generally to provide a measure of the combined effect of

the media weight or spending level, the effectiveness of the media buy or targeting,

and the quality of the advertising executions or creative. Ad Tracking Article

4.2 Covert advertising

Covert advertising is when a product or brand is embedded in entertainment and

media. For example, in a film, the main character can use an item or other of a

definite brand, as in the movie Minority Report, where Tom Cruise's character John

Anderton owns a phone with the Nokia logo clearly written in the top corner, or his

watch engraved with the Bulgari logo. Another example of advertising in film is in I,

Robot, where main character played by Will Smith mentions his Converse shoes

several times, calling them "classics," because the film is set far in the future. I, Robot

and Spaceballs also showcase futuristic cars with the Audi and Mercedes-Benz logos

clearly displayed on the front of the vehicles. Cadillac chose to advertise in the movie

The Matrix Reloaded, which as a result contained many scenes in which Cadillac cars

were used. Similarly, product placement for Omega Watches, Ford, Vaio, BMW and

Aston-Martin cars are featured in recent James Bond films, most notably Casino

Royale.

4.3 Television commercials

The TV commercial is generally considered the most effective mass-market

advertising format, as is reflected by the high prices TV networks charge for
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commercial airtime during popular TV events. The annual Super Bowl football game

in the United Statesis known as the most prominent advertising event on television.

The average cost of a single thirty-second TV spot during this game has reached $2.7

million.

The majority of television commercials feature a song or jingle that listeners soon

relate to the product. See Music in advertising. Virtual advertisements may be inserted

into regular television programming through computer graphics. It is typically

inserted into otherwise blank backdrops or used to replace local billboards that are not

relevant to the remote broadcast audience. More controversially, virtual billboards

may be inserted into the background where none existing in real-life. Virtual product

placement is also possible.

5. Newer media and advertising approaches

Increasingly, other media are overtaking television because of a shift towards consumer's

usage of the internet as well as devices such as TiVo. Advertising on the World Wide Web is

a recent phenomenon. Prices of Web-based advertising space are dependent on the

"relevance" of the surrounding web content and the traffic that the website receives.

E-mail advertising is another recent phenomenon. Unsolicited bulk E-mail advertising is

known as "spam". Some companies have proposed to place messages or corporate logos on

the side of booster rockets and the International Space Station. Controversy exists on the

effectiveness of subliminal advertising and the pervasiveness of mass messages .

Unpaid advertising (also called word of mouth advertising), can provide good exposure at

minimal cost. Personal recommendations ("bring a friend", "sell it"), spreading buzz, or

achieving the feat of equating a brand with a common noun (in the United States, "Xerox" =

"photocopier", "Kleenex" = tissue, "Vaseline" = petroleum jelly, "Hoover" = vacuum cleaner,

and "Band-Aid" = adhesive bandage) these are the pinnacles of any advertising campaign.

However, some companies oppose the use of their brand name to label an object. Equating a

brand with a common noun also risks turning that brand into a genericized trademark -

turning it into a generic term which means that its legal protection as a trademark is lost.
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As the mobile phone became a new mass media in 1998 when the first paid downloadable

content appeared on mobile phones in Finland, it was only a matter of time until mobile

advertising followed, also first launched inFinlandin 2000. By 2007 the value of mobile

advertising had reached 2.2 billion dollars and providers such as Admob delivered billions of

mobile ads.

One type of mobile ad is based on SMS (Short Message Service) text messages. SMS has

become the largest data application on the planet with over 2.4 billion active users. The

addition of a text-back number is gaining prevalence as a www address of yesterday. Used as

part of your companies 'how to contact us' these can be very effective. These can be a

(rented) keyword on a short-code or your own system on a standard number (like Mojio

Messenger). The benefit of SMS text messages is people can respond where they are, right

now, stuck in traffic, sitting on the metro. The use of SMS text messages can also be a great

way to get a viral (word-of-mouth) campaign off the ground to build your own database of

prospects see Viral marketing. Interstitial advertisement is a form of advertisement which

takes place while a page loads.

More advanced mobile ads include banner ads, coupons, MMS picture and video messages,

advergames and various engagement marketing campaigns. A particular feature driving

mobile ads is the 2D Barcode, which replaces the need to do any typing of web addresses,

and uses the camera feature of modern phones to gain immediate access to web content. 83

percent of Japanese mobile phone users already are active users of 2D barcodes.

A new form of advertising that is growing rapidly is Social network advertising. It is Online

Advertising with a focus on social networking sites. This is a relatively immature market, but

it has shown a lot of promise as advertisers are able to take advantage of the demographic

information the user has provided to the social networking site.

From time to time, The CW airs short programming breaks called "Content Wraps," to

advertise one company's product during an entire commercial break. The CW pioneered

"content wraps" and some products featured were Herbal Essences, Crest, Guitar Hero 2,

Cover Girl, and recently Toyota.
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6. Measuring the impact of mass advertising

The most common method for measuring the impact of mass media advertising is the use of

the rating point (rp) or the more accurate target rating point (trp). These two measures refer to

the percentage of the universe of the existing base of audience members that can be reached

by the use of each media outlet in a particular moment in time. The difference between the

two is that the rating point refers to the percentage to the entire universe while the target

rating point refers to the percentage of a particular segment or target. This becomes very

useful when focusing advertising efforts on a particular group of people. One of the reasons

advertising is successful is because it can target a particular audience to build awareness of

what the advertiser has to offer.

7. Effect on memories and behavior

"Half the money I spend on advertising is wasted; the trouble is, I don't know which half." -

popular quote generally attributed to either John Wanamaker or William Lever; also one of

the Wrigley people from the gum company. The impact of advertising has been a matter of

considerable debate and many different claims have been made in different contexts. During

debates about the banning of cigarette advertising, a common claim from cigarette

manufacturers was that cigarette advertising does not encourage people to smoke who would

not otherwise. The (eventually successful) opponents of advertising, on the other hand, claim

that advertising does in fact increase consumption.

According to many sources, the past experience and state of mind of the person subjected to

advertising may determine the impact that advertising has. Children under the age of four

may be unable to distinguish advertising from other television programs, while the ability to

determine the truthfulness of the message may not be developed until the age of 8.

Over the past fifteen years a whole science of marketing analytics and marketing

effectiveness has been developed to determine the impact of marketing actions on consumers,

sales, profit and market share. Marketing Mix Modeling, direct response measurement and

other techniques are included in this science.
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8. Public perception of the medium

As advertising and marketing efforts become increasingly ubiquitous in modern Western

societies, the industry has come under criticism of groups such as Adbusters via culture

jamming which criticizes the media and consumerism using advertising's own techniques.

The industry is accused of being one of the engines powering a convoluted economic mass

production system which promotes consumption. Recognizing the social impact of

advertising, Mediawatch-uk, a British special interest group, works to educate consumers

about how they can register their concerns with advertisers and regulators. It has developed

educational materials for use in schools.

Public interest groups are increasingly suggesting that access to the mental space targeted by

advertisers should be taxed, in that at the present moment that space is being freely taken

advantage of by advertisers with no compensation paid to the members of the public who are

thus being intruded upon. This kind of tax would be a Pigovian tax in that it would act to

reduce what is now increasingly seen as a public nuisance. Efforts to that end are gathering

more momentum, with Arkansas and Maineconsidering bills to implement such a taxation.

Florida enacted such a tax in 1987 but was forced to repeal it after six months, as a result of a

concerted effort by national commercial interests, which withdrew planned conventions,

causing major losses to the tourism industry, and canceled advertising, causing a loss of 12

million dollars to the broadcast industry alone.

9. Negative effects of advertising

An extensively documented effect is the control and vetoing of free information by the

advertisers. Any negative information on a company or its products or operations often

results in pressures from the company to withdraw such information lines, threatening to cut

their ads. This behavior makes the editors of the media self-censor content that might upset

their ad payers. The bigger the companies are, the bigger their relation becomes, maximizing

control over a single piece of information.

Advertisers may try to minimize information about or from consumer groups, consumer-

controlled purchasing initiatives (as joint purchase systems), or consumer-controlled quality

information systems. Another indirect effect of advertising is to modify the nature of the

communication media where it is shown. Media that get most of their revenues from
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publicity try to make their medium a good place for communicating ads before anything else.

The clearest example is television, where broadcasters try to make the public stay for a long

time in a mental state that encourages spectators not to switch the channel during

advertisements. Programs that are low in mental stimulus, require light concentration and are

varied are best for long sitting times. These also make for much easier emotional transition to

ads, which are occasionally more entertaining than the regular shows. A simple way to

understand objectives in television programming is to compare the content of programs paid

for and chosen by the viewer with those on channels that get their income mainly from

advertisements.

In several books, articles and videos, communication professor Sut Jhally has argued that

pervasive commercial advertising, by constantly reinforcing a bogus association between

consumption and happiness and by focusing on individual immediate needs, leads to a

squandering of resources and stands in the way of a discussion of fundamental societal and

long-term needs.

10. Regulation of Advertising

In the US many communities believe that many forms of outdoor advertising blight the public

realm . As long ago as the 1960s in the USthere were attempts to ban billboard advertising in

the open countryside . Cities such as So Paulo have introduced an outright ban with the

UKcapital also having specific legislation to control unlawful displays.

There have been increasing efforts to protect the public interest by regulating the content and

the influence of advertising. Some examples are: the ban on television tobacco advertising

imposed in many countries, and the total ban of advertising to children under twelve imposed

by the Swedish government in 1991. Though that regulation continues in effect for broadcasts

originating within the country, it has been weakened by the European Court of Justice, which

had found that Sweden was obliged to accept foreign programming, including those from

neighboring countries or via satellite.

In Europeand elsewhere, there is a vigorous debate on whether (or how much) advertising to

children should be regulated. This debate was exacerbated by a report released by the Kaiser

Family Foundation in February 2004 which suggested that food advertising targeting children

was an important factor in the epidemic of childhood obesity in the United States of America.
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In many countries - namely New Zealand, South Africa, Canada, and many European

countries - the advertising industry operates a system of self-regulation. Advertisers,

advertising agencies and the media agree on a code of advertising standards that they attempt

to uphold. The general aim of such codes is to ensure that any advertising is 'legal, decent,

honest and truthful'. Some self-regulatory organizations are funded by the industry, but

remain independent, with the intent of upholding the standards or codes (like the Advertising

Standards Authority in the UK). In the UK most forms of outdoor advertising such as the

display of billboards is regulated by the UK Town and County Planningsystem. Currently the

display of an advertisement without consent from the Planning Authority is a criminal

offense liable to a fine of 2500 per offence. All of the major outdoor billboard companies in

the UK have convictions of this nature.

Naturally , many advertisers view governmental regulation or even self-regulation as

intrusion of their freedom of speech or a necessary evil. Therefore, they employ a wide-

variety of linguistic devices to bypass regulatory laws (e.g. printing English words in bold

and French translations in fine print to deal with the Article 12 of the 1994 Toubon Law

limiting the use of English in French advertising); see Bhatia and Ritchie 2006:542. The

advertisement of controversial products such as cigarettes and condoms is subject to

government regulation in many countries. For instance, the tobacco industry is required by

law in most countries to display warnings cautioning consumers about the health hazards of

their products. Linguistic variation is often used by advertisers as a creative device to reduce

the impact of such requirements.

11. Future of Advertising

11.1 Global advertising

Advertising has gone through five major stages of development: domestic, export,

international, multi-national, and global. For global advertisers, there are four,

potentially competing, business objectives that must be balanced when developing

worldwide advertising: building a brand while speaking with one voice, developing

economies of scale in the creative process, maximising local effectiveness of ads, and

increasing the companys speed of implementation. Born from the evolutionary stages

of global marketing are the three primary and fundamentally different approaches to
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the development of global advertising executions: exporting executions, producing

local executions, and importing ideas that travel.

Advertising research is key to determining the success of an ad in any country or

region. The ability to identify which elements and/or moments of an ad that

contributes to its success is how economies of scale are maximised. Once one knows

what works in an ad, that idea or ideas can be imported by any other market. Market

research measures, such as Flow of Attention, Flow of Emotion and branding

moments provide insight into what is working in an ad in any country or region

because the measures are based on the visual, not verbal, elements of the ad.

11.2 Trends

This article may require cleanup to meet Wikipedia's quality standards.

Please improve this article if you can. With the dawn of the Internet came many new

advertising opportunities. Popup, Flash, banner, advergaming, and email

advertisements (the last often being a form of spam) are now commonplace.

The ability to record shows on DVRs (such as TiVo) allow users to record the

programs for later viewing, enabling them to fast forward through commercials.

Additionally, as more seasons of pre-recorded Boxed Sets are offered for sale of

Television show series; fewer people watch the shows on TV. However, the fact that

these sets are sold, means the company will receive additional profits from the sales

of these sets. To counter this effect, many advertisers have opted for product

placement on TV shows like Survivor.

Particularly since the rise of "entertaining" advertising, some people may like an

advertisement enough to wish to watch it later or show a friend. In general, the

advertising community has not yet made this easy, although some have used the

Internet to widely distribute their ads to anyone willing to see or hear them.

Another significant trend regarding future of advertising is the growing importance of

niche or targeted ads. Also brought about by the Internet and the theory of The Long

Tail, advertisers will have an increasing ability to reach specific audiences. In the

past, the most efficient way to deliver a message was to blanket the largest mass
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market audience possible. However, usage tracking, customer profiles and the

growing popularity of niche content brought about by everything from blogs to social

networking sites, provide advertisers with audiences that are smaller but much better

defined, leading to ads that are more relevant to viewers and more effective for

companies' marketing products. Among others, Comcast Spotlight is one such

advertiser employing this method in their video on demand menus. These

advertisements are targeted to a specific group and can be viewed by anyone wishing

to find out more about a particular business or practice at any time, right from their

home. This causes the viewer to become proactive and actually choose what

advertisements they want to view.

In freelance advertising, companies hold public competitions to create ads for their

product, the best one of which is chosen for widespread distribution with a prize given

to the winner(s). During the 2007 Super Bowl, Pepsico held such a contest for the

creation of a 30-second television ad for the Doritos brand of chips, offering a cash

prize to the winner. Chevrolet held a similar competition for their Tahoe line of

SUVs. This type of advertising, however, is still in its infancy. It may ultimately

decrease the importance of advertising agencies by creating a niche for independent

freelancers.

Embedded advertising or in-film ad placements are happening on a larger scale now

than ever before. Films like Krrish had over a dozen placements including Lays,

Bournvita, Samsung, Faber Castell and Hero Honda.
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